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BUICKS AND I PACKARDS BOW 


Sparks 


Busy Days Are Here 
Faulkner’s High Flush 
Packard Shows Wares 
Peeping at Pontiac 
Hudson’s Secret Five 


By 


Chris Sinsabaugh 


ICKING UP the threads of last 

week’s column, I continue the 
peregrenations of the Paul Prys, 
writing into the records the hap- 
penings at the previews attended 
since the last ADN was put to 
bed. The men of the pen and 
typewriter haven’t skipped a beat 
—there’s been something going on 
every day and far into the night. 

Reading from left to right, there 
have been previews at Auburn, 
Packard, Pontiac and Hudson, 
while the week-end will include a 
peep at the new Plymouth at the 
Indianwood Golf Club, within a 
stone’s throw of the motor capital. 
We're going out into the country 
to drive the new jobs, sorta in 
hiding so the general public can- 
not see what bum drivers some of 
the Prys really are. 

*K oe * 

THE PRYS WENT to Auburn 
last Saturday and got an eyefull. 
Roy Faulkner took down his 
back hair, let us into the holy 
of holies where the new stuff is 
hidden, and showed us one model 
which has all the earmarks of 
being one of the high spots of 
the Grand Central Palace show. 
But we got sushed as usual, told 
that the veil will not be ripped off 
until the show itself and sworn on 
a pack of Bibles not to broadcast 
what we had seen. Another line 
had not progressed beyond the 
picture stage, but here again we 
saw an originality of design that 
is characteristically Auburn-Dues- 
enberg. 

« * * 

KNOWING FAULKNER as I 

(Continued on Page 27, Col. 1) 


Breaking right through the curtain at the left the new Buick for 1936 being introduced by H. H. Curtice to the blasts of blaring trumpets. 


—————]Packards Boast! 
Luxury, Safety, 
Beauty and Power 


Price of ‘120’ Slightly 
Higher; Range Is 
$990 to $1,115 


Detroit, Sept. 27.—Pack- 
ard, Saturday, presents the 
four new lines for 1936, of 
which it plans to build some 
79,000 before the year rolls 
‘round. The lines include the 
“120” which was brought out this 
year in the $1,000 field, the Pack- 
ard Eight, the Super-Eight and 
the Twelve. All lines have the 
distinctive Packard appearance 


and are powered by eight-in-line | Chamber of Commerce dinner given to Oldsmobile in 
At the left is C, L. McCuen, Olds president, and 
| R. H. Grant, vice-president of G. M., at right. 


engines and the V-12. Packard 
prices on page 4. 

The “120,” named because of 
its 120-inch wheelbase, will this 
year boast a 120-h.p. engine. The 
power increase has been obtained 
by increasing the stroke, making 
the present bore and stroke 34x 
4% inches, respectively. Increased 
acceleration is claimed, in con- 
junction with smoother operation 
and greater economy in gasoline 
and oil. The savings have been 
made through increasing’ the 
power of the engine and the 


(Continued on Page 14, Col. 1) 


Makers Draw for 
Choice Space at 
Chicago Exhibit 


Chicago, Sept. 27.—Drawings for 
space and an invitation to the 
National Automobile Dealers 
Assn. to hold a convention here 
during the week of Nov. 16 to 
23 made the current week a busy | 
one in preparation for Chicago's | 
36th annual automobile show. 

The space drawings Wednesday 


(Continued on Page 18, Col. 5) 





Sounds Keynote at Olds 


ER RS . 


ALFRED P. SLOAN JR., president of General Motors, sounded the 
keynote of the industrial revolt against government meddling at a 


Wednesday noon. 


Lansing, 


Sloan Challenges New Deal 
To Let Industry Hit Stride 


Lansing, Mich., Sept. 27.— The 
keynote of industrial revolt 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN today. 
1935 — 1934 
Pos. Make Pos. 
1—626,398 Ford 405,541— 1 
2—444,555 Chev. 384,220— 2 
3—282,403 Plym. 226,099— 3 
4—128,845 Dodge 66,488— 4 
5—106,273 Olds, 50,761— 6 
6—100,723 Pont. 55,900— 5 
7J— 53,508 Hud.* 44,417— 7 
8— 44,618 Buick 43,636— 8 
9— 31,538 Chrys. 18,753—10 
10— 27,972 Stude. 30,832— 9 
*Includes Terraplane. 
Total All Makes 
1,953,827 1,391,541 
See Tables, Pages 28-29 








against New Deal regulations 
which impede recovery was 
sounded here Wednesday by 
Alfred P. Sloan jr., General Mo- 
tors president, when he challenged 
the Administration to liquidate 
some of its schemes and permit 
industry to hit its stride without 
further interference. 

Sloan came here to greet 400 
Oldsmobile field men from all 
over the country and his address 
was made at a luncheon arranged 
by the Lansing Chamber of Com- 
merce. Wednesday evening he 
voiced similar sentiments at a 
dinner given in honor of Buick 
officials at Flint. 

The General Motors chieftain 
flung his gauntlet squarely in the 
face of those who advocate gov- 
ernmental control of business and 
industry when he said: 

“We are not going to tolerate 


further interference in recovery. 


(Continued on Page 24, Col. 1) 


i} will 
| maneuverability 
| unusually 





iRe- -styled Buicks 
Have Plenty S. A. 
In All 4 Lines 


Prices Are Lower and 
Buick Dependability 
Fully Retained 

Detroit, Sept. 27. — Dis- 
playing a sharp contrast to 
their predecessors in ap- 
pearance and design, four 
new Buick lines for 1936 
will be announced nationally to- 
morrow. 

Where former Buicks have fea- 
tured rugged conservatism, the 
new cars have been styled and 
engineered to meet the require- 
ments of modern motorists. They 


Buick Prices on Page 27 


exceptional speed, 
and economy; 
attractive style treat- 
ment, as well as the rugged 
construction and dependability for 
which the name Buick has become 
almost a synonym. 

Buick for 1936 offers a standard 
production car in the $1,000 field 
for which the qualifications of a 


display 


| specially built racing automobile 


12, Col. 1) 


(Continued on Page 


Hudson to Start 
1936 Production 
Ist Week in Oct. 


Detroit, Sept. 27.—Roy D. Cha- 
pin, president of the Hudson Mo- 
tor Car Co., announced today that 
the company will go into produc- 
tion of its 1936 line the first week 
in October, the earliest date in re- 
cent years. The moving ahead of 
production schedule from late fall 
to early fall, Chapin stated, is in 
accordance with policy adopted 
by the entire automobile industry 
to endeavor to level out produc- 
tion and employment. 

(Continued on Page 18, 


5) 


Col. 





At the right is the new Packard 


“120,” leader of the Packard pack for 1936. Both companies are boosting their schedules for 1936 by wide margins. 
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Macauley Sees Benefits in Moving Show Dates Up 
Predicts Output of 3,700,000 [ | 


For 1935 Cars ind Trucks 


New York, Sept. 
radically new departure from the 
practice of previous years, the 


annual National Automobile Show | 


will open in Grand Central Palace, 
New York, Nov. 2, instead of the 
usual January date of 35 years 
standing, it has been announced. 

This new move by the motor 
industry will signalize the start 
of perhaps the greatest experi- 
ment in co-operative employment 
—an industrial planning project 


undertaken by private capital and | 


management, at the request of 
the President of the 
States, with a view to levelling 
off the peaks and valleys of em- 


loyment in a seasonal industry, | 
oo 7 | last quarter, the new schedule of 


it was said. 
Roosevelt Agreement 
At a meeting of the industry's 
leader in Washington last Janu- 
ary, President Roosevelt requested 
members of the automobile manu- 
facturing industry to “enter into 


agreements with one another in 


respect to fall announcements of 
new models of passenger auto- 
mobiles and the holding of auto- 
mobile shows in the fall of the 
year as a means of facilitating 
regularization of employment in 
the industry.” 

The industry has carried out 
the program by 


duction schedules, bringing the 


DONTA GIVA MEA THATA say H. T. 


27.—Marking a | 
|}ing the third quarter and rise 


United | 7 
|}an increase of 29 per cent over 





adjusting pro-| 





duction will naturally drop dur- 


during the last quarter, thus level- 
ling off the peaks of the Spring | 
trade. 

“This year, we expect, will be 
the best since 1929, despite our 
reduced schedules in September 
and October, which will be off- 
set by increased production in 
November and December. 

“In the United States and 
Canada this year our industry is 
expected to produce 2,960,000 
passenger cars and 740,000 trucks, 
a total of 3,700,000 units, which is 


last year.” 


Besides stimulating sales in the | 


production is expected to pro- 
vide larger new car stocks for 
the dealer to care for the peak 
demand which always comes dur- 
ing April, May and June—a period 
in the last two years when many 
dealers have lost sales through 
inability to make deliveries. 

The present step is not expected 
to eliminate all the _ irregulari- 
ties in employment that occur in 
this industry but car-makers be- 
lieve it will be more satisfac- 
tory to the workers 
dealers, as well as to the manu- 
facturers. 

Success of this undertaking will 
depend largely upon its recep- 


Sutton, Jean Kirkland, 


J. W. Goldsmith, left to right, to Fred Chaffee, right hand end man. 
They’re alla Hudsona-Terraplanah mena from Atlanta, 


occasioned by model 
changes in August instead of 
November; placing orders for 
material and parts thereby steady- 
ing that section of the Industry as 
well as the steel and rubber 
trades; and by the introduction of 
new models in November—two 
months in advance of the usual 
January date which has been 
practically a tradition with the 
industry since 1900. 

“Our industry considers this 
event of outstanding importance 
in its effort to level off the peaks 
and valleys of employment in the 
industry,” yesterday declared Al- 
van Macauley, president of the 
Automobile Manufacturers Assn., 
the organization which, as usual, 
will sponsor the national motor 
exhibition. 

“We are hopeful that by advan- 
cing the beginning of new model 
production from the first of the 
year to the fall, more constant 
employment, spread over more 
months, for workers directly or 
indirectly dependent upon auto- 
mobile manufacture will result. 


Increased Wages 


‘If, as we expect, 
ment proves successful, 


lay-offs 


we are 


confident that it will increase the | 


annual earnings of automobile 


workers to a level well above that | 


of comparable factory workers 
anywhere in the world. 
“Already, during the 1935 pro- 
duction season the combination of 
favorable circumstances and care- 
ful planning has made it possible 
for this industry to increase the 
annual earnings of its employes. 
“The change, of course, will 


curve of business because pro- 





the experi- 


tion by the motoring public be- 
cause motor cars cannot be stored 
in any great quanities against 
future demands. Only increased 
purchase of automobile during 
the winter months will permit 
maximum employment during that 
time. 
Old Fashioned 

The January date was selected 
35 years ago when 90 per cent of 
the cars were of the open type. 
With closed car production now 
99 per cent of the total, and the 
demand for open sport models 
being limited largely to the spring 
months, the new date is looked 
upon by sales managers as a 


and the} 





happy adjustment that will offer | 


automobile employes greater se- 


BOUQUETS FOR BUICK were tendered Wednesday evening to 
H. H. Curtice, Buick president, by A. P. Sloan, right, president, and 
W. S. Knudsen, center, vice-president of General Motors, at Flint. 


curity in their jobs and a more 
equitable distribution of work. 
All available passenger car and | 
commercial vehicle space has been 
taken for this exposition which 
has been designated “Motordom 
on Parade” under the auspices of 
the Automobile Manufacturers 
Assn. The show committee in- 
cludes Alfred H. Swayne, chair- 
man, Byron C. Foy and Paul G. 
Hoffman, with Alfred Reeves, 


| manager. 


Factory reports indicate that 
the affair opening in Grand Cen- 
tral Palace Nov. 2 will be the 
most interesting ever given by the 
industry, with many unique edu- 
cational action exhibits to dem- 
onstrate the construction and op- 
eration of cars and trucks. 


Hudson Holding 
Big Sales Meet 


| aggressive and extensive cam- 
| paign is planned with newspapers 
|forming the back bone of the 
drive. 
A dinner and entertainment at- 
tended by the distributing organi- 
zation and newspaper men was 
held at the Book-Cadillac_ to- 

| night. 


At Detroit Plant: 


Detroit, Sept. 2 


Hudson distributors and sales ex- | 
ecutives from territories all over | 
the United States in convention at | 


the factory were given a private 
preview of the 1936 cars and in- 
formed on merchandising and 
advertising plans for the com- 
ing year, today. Speeches were 
given by Roy D. Chapin, presi- 
dent; A. E. Barit, vice-president 
and general manager; William 
R. Tracy, vice-president in charge 
of sales; William A. James, adver- 
tising manager and other execu- 
tives disclosed merchandising and 
advertising plans. 

Chapin welcomed the distribu- 
tors and spoke of the great 
advances made in motor cars in 
recent years. 

Barit, addressing the distribu- 
tors, said, “Aggressive salesman- 
ship is the greatest need today.” 

Stuart G. Baits told the group 
of the importance of engineering 
safety into the car. 

James spoke of the advertising 
plans for the coming year. 





27.—Nearly 400) 





‘Pontiac Plans 


To Sell 225,000 
°36 Automobiles 


Pontiac, Mich., Sept. 27.—H. J. 
Klingler, president and general 
manager of Pontiac Motor Co., 

today told 400 
members of the 
field personnel 
of the company 
assembled for 
the annual con- 
vention marking 
the close of the 
1935 model year, 
that Pontiac ex- 
pects to build 
and sell 225,000 
cars of the 1936 

H.J.Klingler model. 

“After the 
shortest shut-down period in the 
history of Pontiac, production has 
been resumed with cars coming 
off the assembly line at the rate 
of more than 500 per day,” said 
Klingler. 

“The plant will be speeded up 
as fast as possible so that we can 
build 48,000 cars by the end of the 
year. 

Thursday evening the men as- 
sembled at the Hotel Statler for 


their annual banquet. 


WISE MEN FROM THE EAST gather at the Hudson-Terraplane 


Detroit preview. 


Rear row: 


Chevrolet to 


Left to right, 
| Hartford, Conn.; R. P. Boyden, Hartford; Mark H. Blair, Providence, 
R. L.; Ernie Palmer, Hartford; Frank X. Rooney, Rochester, N. Y. 
C. A. Oliver, S. R. Stratton and R. H. Craig, Albany, N. Y 


front row, are: H. W. Smith, 


Construct 


500,000-foot Body Plant 


Indianapolis, Ind., Sept. 27.— 
| Hailed as the “most important 
|single industrial development in 
Indianapolis in almost 20 years” 
is the announcement made here 
this week of an extensive plant 
expansion program of the com- 
mercial body division of the Chev- 
rolet Motor Co. 


The program calls for construc- 
tion of new buildings with about 
| 500,000 square feet of floor space 
adjacent to the company’s pre- 
sent location. Eventually, em- 
ployment will be given to 1,500 





CHEVROLET’S SERVICE CHIEFS, heads of regional and zone territories, met this week in 
bring a revision in the seasonal | Detroit for their first national service convention. Daily sessions were devoted to service methods and 


tools. (See story, page 29.) 


persons at the plant, the an- 
nouncement said. Present em- 
ployment was given as about 700. 


Construction will begin as soon 
as feasible and company officials 
hope that a part of the new 
plant may be ready to be occupied 
by January, according to the an- 
nouncement which was made by 
the industrial commission of the 
local Chamber of Commerce. 


The company owns a site of 
40 14-100 acres adjoining the old 
Martin-Parry Co. plant which 
was taken over by Chevrolet late 
in 1930 and converted into its 
commercial body factory. Con- 
struction of the first unit of the 
new building will be started east 
of the present buildings and the 
old buildings will be removed 
when the first unit has been com- 
pleted. The second unit will be 
constructed on the site of the 
present structures. 

The new buildings will be con- 
structed of brick and steel with 
wood block floors laid over con- 
crete. The units will be of an 
improved monitor type construc- 
tion, following a design that was 
developed by the Chevrolet organ- 
ization in its new Baltimore plant. 

When completed the buildings 
will be 1,100 feet long and 600 feet 
wide at the widest part. The 
present administration building 
will continue in use. It is esti- 
mated that with completion of 
the new facilities the plant will 
have an annual capacity of 200,- 
000 cab body stampings. 








AUTOMOTIVE DAILY NEWS, 


Graham Says T Total Will 
Run 100 ,000 Over Estimate 


Detroit, Sept. 27 27.—Exports off 
motor vehicles from the United | 
States during 1935 will total close 
to 535,000 units against the low 


mark of 180,000 of 1932, Robt. C. | 


Graham, chairman of the export 
committee of the Automobile 


Mfrs. Assn., and vice-president of | 


Graham-Paige, said yesterday at | 
a meeting of the export commit- | 


tee here. Graham pointed out 
that estimates made earlier in the 
year had placed the total at 450,- 
000 units. 

Just what is in store for next 
year depends entirely upon the 


outcome of the present move- | 


ments abroad, the exporters de- 
clared, and all seemed agreed 
that the prospects for a peaceful 
settlement of the present diffi- 
culties in Europe were much 
brighter than most people be- 
lieved. B. C. Budd, of Packard, 
hazarded the prediction that if 
peace is maintained and condi- 
tions continue the normal im- 
provement shown in 1935, the ex- 
ports from this country in the 
coming year should show an in- 
crease of 25 to 30 per cent. 


Show Move Beneficial 
Generally the export managers 
feel that the early show dates this 
year will have a very beneficial 
effect on new car sales abroad. 
This shift in | production will make 





in 1929, 1,639 American cars were | 
exX- | 
heavy | 


sold; quota restrictions and 
change difficulties plus 
duty fees reduced this to 664 in 
1934. In Czecho-Slovakia the re- 


duction in the same period and 


for the same reasons was 391 to | 


34; in France from 7,719 to 1,600, 
and in Spain from 13,395 to 5,000. 


Edgar Smith, vice-president of | 


General Motors Export Corp., in 


| one of the most interesting talks 


of the day, urged an alliance be- 
tween the industry and agricul- 
ture to support the administra- 
tion’s foreign trade policy. Smith 
declared the purposes of agricul- 
ture and the industry in the 
world’s market are identical. He 
said that our greatest improve- 
ment in domestic sales had been 
brought about through the im- 
provement in the agricultural 
markets which had been brought 
about in turn through a reduction 
in crops and a corresponding up- 
turn in prices. 

This, he said, was desirable to 
an extent, but the ideal would be 
to have all farms producing at 
their maximum capacity and sell- 
ing the products at higher prices. 
To accomplish this, he pointed 
out, it will be necessary to reopen 
or create markets abroad for the 
farm surpluses. 





GET THE RIGHT SLANT for 1936. The Chicago Hudson-Terra- 


plane delegation to Detroit shows how. 


They are (left to right): 


| 
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Says 35 Motor Car Exports Will Reach DID» 000 





SIR MALCOLM CAMPBELL, speed king, and Ted Allen, AAA, at 


the Bonneville Salt Beds. 
gency operation at Salt Lake. 


Ted is rapidly recovering from an emer- 
Sir Malcolm was a recent visitor in 


Detroit to view the new | Hudson- ‘Terraplane lines. 


Dodge Executives Meet in 


Coast-to-Coast Sessions 


Detroit, Sept. 27.—Dodge dealers City, New Orleans, 


Minneapolis, 


in the 15 regional divisions of the | Omaha and St. Louis. 


company’s sales organization are 
busy attending meetings at which 


Dodge factory executives outline | 
plans for the forthcoming simul- | 


taneous introduction of the new 


| models. 
A. vanDerZee, general sales 
manager is holding meetings in 


Boston, Detroit, New York, Phila- 
delphia and Washington. W. A. 
Purves, assistant general sales 
manager is principal 
Dodge dealer gatherings 
Angeles, San Francisco, Salt Lake 
City, Seattle and Spokane. South- 
ern territory is covered by Emer- 
son J. Poag, director of merchan- 


dising and advertising, who is ad- | 


dressing dealers meetings at At- 
lanta, Charleston, W. Va., Green- 
boro, N. C., Jacksonville and 
| Memphis. Sales director F. H. 
| Akers is conducting sessions in 
Buffalo, Chicago, Cincinnati, Cleve- 
land, French Lick Springs and 
Pittsburgh. J. D. Burke, truck 


T. W. McDonald, W. E. Butler, I. Hadland, Jack Roessell, A. S. Davis | sales director is being heard by 


and Milo Trenk. 





it possible to have new cars for | 


sale in countries south of the 
equator during the spring selling 
season. It will also permit 
American manufacturers to pre- 
sent their new models at the 
major European exhibits in the 
fall whereas heretofore only mod- 
els of the previous year’s produc- 
tion were available for display. 
The importance of the market 
south of the equator can be bet- 
ter appreciated when it is under- 
stood that 54 per cent of all 
American automotive exports go 
into that territory. 

Karl Winne, export manager of 
Diamond-T Motor Co., Chicago, 
who has just. returned 
Europe, told the committee that 
much progress has been made in 
the direction of stabilizing the 
currencies of the world and bar- 
ring upsets due to war threats, he 
expected some really constructive 
work in this direction in the near 
future. Winne stated that the 
committee was openly in favor of 
what might be termed the “Hull 
Program” for reciprocal tariffs 
and that this program was rap- 
idly finding favor abroad. 

Welch Outlines Policy 

Harold Welch, head of the 
Aeronautics and Automobile 
trades division of the Depart- 
ment of Foreign and Domestic 
Commerce, outlined the work of 
his division. Welch cited statis- 
tics to show that artificial tariff 


barriers have contributed heavily | 


to the decline of our motor ve- 
hicle sales abroad. In Italy, for 
instance, it was pointed out that 





from | 





| Newark, N. J. ..... Nov. 


| Newark, N. 


(Truck Show) Oct. 30-Nov. 2 


New York ........-Nov. 2-9 
Los Angeles ....... Nov. 2-9 
San Francisco ...... Nov. 2- 9 
Baltimore . ........ Nov. 2- 9 
Washington, D. C.. Nov. 2- 9 
Columbus, O. ...... Nov. 9-15 
Buffalo, N. Y......Nov. 9-16 





DOWN THE LINE AT DODGE come the new models for 1936. This view shows both final 


9- 16 | | Brooklyn, | N. Y 


dealers at Dallas, Denver, Kansas 


Show Dates 


Detroit . ....e22.-- Nov. 9-16 
Toronto, Can. ..... Nov. 9-16 
Indianapolis ....... Nov. 9-16 
Portland, Me....... Nov. 9-16 


Cincinnati, O. ..... Nov. 10-16 
St. Louis, Mo. ..... Nov. 10-16 
Pittsburgh, Pa. ..... Nov. 11-16 
Omaha, Neb. ...... Nov. 11-16 
Philadelphia ....... Nov. 11-16 
Nov. 11-16 


speaker at | 
in Los | 


r 


Cadillac Men 
To Gather Here 
For Sales Meet 


| Detroit, Sept. 27.—Nearly 500 
‘distributors, sales managers and 
other executive members of the 
Cadillac-LaSalle retail organiza- 
tion will gather in Detroit on 
Sept. 30 for a preview of the new 
1936 lines of cars and discussion 
of the company’s merchandising 
and advertising plans. 

They have been summoned by 
Nicholas Dreystadt, general man- 
ager, and J. C. Chick, general 
sales manager, who have ar- 
| ranged a two-day program. 
| Monday morning the visitors 
| will take buses from Detroit to 
|the General Motors Proving 
Grounds where they will be shown 
the new cars. The afternoon will 
be spent at a business session in 
the Proving Grounds auditorium. 
At its conclusion, they will return 
to Detroit for a banquet in the 
evening. 

Dinner invitations have been 
extended to several executives of 
General Motors, including Alfred 
P. Sloan jr., president; Wm. S. 
Knudsen, executive vice-president; 
R. H. Grant, vice-president in 
charge of sales; C. F. Kettering, 
vice-president and director of re- 
search; Donaldson Brown, vice- 
president and chairman of the 
| finance committee, and R. S. Mc- 





LET US HEAR IT TOO! Whatever the story A. W. L. Gilpin, 
Pontiac sales manager told, it must have been good judging the smiles 


of W. S. Knudsen, G, M. v.-p., left, 


Asbury Park, N. J... Nov. 11-17 
Toledo, ©. .+eec0-- Nov. 15-21 
Boston, Mass. .... . Nov. 16-23 
Chicago ........... Nov. 16-23 
Hartford, Conn. .... Nov. 16-23 
Des Moines, Ia..... Nov. 18-23 
Elmira, N. Y...... Nov. 18-23 | 
Rochester, N. Y.... Nov. 18-23 | 
Syracuse, N. Y.....Nov. 18-23 
(Continued on Page 29, Col. 5) 


assembly lines on the move but full operation has not as yet got underway. 


Ay | 


\| 


and R. H. Grant, ditto, right. 





| Laughlin, General Motors of Can- 
ada. 

Tuesday morning the visitors 
again will be taken to the Proving 
Grounds where all will drive the 
new cars on the four-mile speed 
loop and where competitive dem- 
onstrations will be staged. A 
commentator will discuss the dem- 
onstrations over a loud speaker 
hook-up. 
| Friday, a one-day meeting will 
be staged at the Proving Grounds 
for 200 dealers and salesmen from 
Michigan and nearby states. This 
will be the first of a national 
series of 12 dealer meetings which 

will be conducted in key cities. 

According to present plans, the 
schedule of the western dealer 

| ceaatinas is as follows: Chicago, 
| Oct. 8; St. Louis, Oct. 9; Dallas, 
| Oct. 11; Los Angeles, Oct. 15; San 
Francisco, Oct. 17. The eastern 
| itinerary includes Buffalo, Oct. 7; 
Boston, Oct. 9; New York, Oct. 10; 
| Washington, Oct. 11; Atlanta, Oct. 
| 14 and Jacksonville, Oct. 16. 
| Preparing for further increases 
both in Cadillac-LaSalle dealer 
| representation and in retail sales 
volume a substantial expansion is 
| planned in the company’s national 
field force. 
| “Some of the larger sales terri- 
| tories will be divided and the 
additional areas thus created will 
| be placed in charge of newly- 
|} appointed district managers,’ 
Chick said. 
“Another reason that prompts 
| expansion of the field force is the 
large number of new dealers who 
| have joined the organization.” 
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2000 Packard Dealers Gather for Monster Rally 


Fill Three Circus Tents to 
Learn Details of 1936 Plans 


Detroit, Sept. 27—In what is 
claimed to have been the largest 
driveaway in the history of the 
industry, the Packard Motor Car 
Co. this week started $2,300,000 
worth of automobiles on their 
way from the factory to points 
scattered throughout the United 
States. The Packard demonstra- 


tion was one of the most spec- | 


tacular this city has seen since 
the hey-day of 1929. 


Some 2,200 dealers and distribu- 


| mile 


tors gathered at the Masonic | 


Temple here on Monday for a 
mass meeting at which the de- 
tails of the new Packard line for 


1936 were explained to them in' 





ture of the optimism which reigns 
in the Detroit area today. 

After luncheon the dealers and 
distributors were taken to the 
Packard proving grounds where 
a veritable three-ring circus had 
been set up on the broad lawns 
adjacent to the speed oval. The 
trip to the proving grounds in 
itself was impressive. Seventy- 
one buses stringing out in a two- 
snake of transportation, 
with every bus seat filled, brought 
cross street traffic at a stand- 
still as the caravan passed. On 
the way to the proving grounds 
the buses passed through the en- 


THEY DON’T DILLY DALLY IN DALLAS: Joe Eisle and Bob 
Spiegel from the broad Texas plains declared at the preview of 


Packard last Monday. 


detail by various factory officials. 
The huge auditorium at the Tem- 
ple was thronged to the doors and 
at noon the entire assembly gath- 
ered in the main salon for lunch. 


tire length of the one-mile-long 
Packard plant and passed the 
driveaway lot in which close to 
2,000 cars were lined with mili- 
tary precision awaiting the start 





GOLDEN STATERS GATHER for their first view of the new 1936 


Packards. 
of Los Angeles. 


Newspapermen from the leading 
dailies of the nation who had 
been in attendance at the morn- 
ing session joined the dealers at 
luncheon and gained a true pic- 


They are, left to right: Fleming, Casson and Wagner, all 


of the driveaway Thursday morn- 
ing. 

At the proving grounds the tent 
shows included dealer helps in 
the way of advertising material, 














COAST CALLERS from the Golden Gate were Leroy Spencer, left, 
and Tom Lynch, both of San Francisco, who came to drive their new 


Packards back home. 





They took in the whole show at Detroit. 











RIGHT IN THE THICK OF IT during the Packard preview and 
driveaway this week was Alvan Macauley, president of the Packard 
He'll build 79,000 cars this year. 


Motor Car Co. 


used car merchandising hints, ac- 
and so forth. 
There also was a complete dis- 


counting systems 


play of all models in the 
lines, 
the engineering department 


laboratories. 


In the evening a giant barbecue 
at the 


was held on the lawns 
proving ground. 





New Packard 


e 
Prices 
“ONE TWENTY” 
List Price 

Body Style F.0.B. Detroit 
Coupe, Bus., 2-pass. ......... $ 990 
Coupe, Conv., 2-4 pass....... 1110 
Coupe, Sport, 2-4 pass....... 1030 
Coupe, Touring, 5-pass....... 1040 
OE akc sc caccewase 1075 
Sedan’ Tourine Spas... 111s| , LOOKING RIGHT AT THE BIRDIE although the cameraman said 


PACKARD EIGHT 


Model 1400—127-in. W.B. 
ES giiivie.v wuss wae $2385 


Model 1401—134-in. W.B. 


ere 
ee | er 
Coupe Roadster, 2-4 pass.... 
Phaeton, 4-PASS.. ....0ccccces 
Club Sedan, 5-pass. ......... 
Formal Sedan, 5-7 pass...... 
Sedan, 5-pass. 
Convertible Victoria, 5-pass.. 


Model 1402—139-in. W.B. 


Limousine, 7-pass. .......... 
Business Limousine, 8-pass.. 
Convertible Sedan, 5-pass.... 
Sedan, 7-pass. 
Business Sedan, 8-pass....... 
Touring, 7-pass. 


PACKARD SUPER 8 
Model 1403—132-in. W.B. 
I 


Model 1404—139-in, W.B. 
ee OE no. ks i bineeeae 
SS 
Coupe Roadster, 2-4 pass.... 
Phaeton, 4-pass, 
Sport Phaeton, 4-pass..... 
Club Sedan, 5-pass. .. 
Formal Sedan, 5-7 pass..... 
Convertible Victoria, 5-pass.. 


Model 1405—144-in. W.B. 
Limousine, 7-pass. ......... 
Business Limousine, 8-pass.. 
Convertible Sedan, 5-pass.... 
Sedan, 7-pass. 
Business Sedan, 8-pass....... 
Touring, 7-pass. 


PACKARD 12 

Model 1407—139-in, W.B. 
ENG, CBORE. 6 oc cccccvccess 
I Se 
Coupe Roadster, 2-4 pass.... 
Phaeton, 4-pass. ............ 
Sport Phaeton, 4-pass....... 


Formal Sedan, 5-7 pass...... 
Sedan, 5-pass. 
Convertible Victoria, 5-pass.. 


Model 1408—144-in. W.B. 
Limousine, 7-pass. .......... 
Convertible Sedan, 5-pass.... 
ee a ee re 
po 


and special exhibits from 


. 3650 


. 3800 


. 3580 


. 4490 | F 











U.S. Export Trade 
Hits Five-Year 
High in August 













































Washington, Sept. 27.—The for- 
eign trade of the United States 
during August was greater in 
value than any August since 
1930, the Commerce Department 
announces. Exports, including 
re-exports, amounted to $172,204,- 
000 compared with $173,371,000 in 
July. 

Exports of automobiles, parts 
and accessories reached a value 
of $15,734,000 against $19,372,000 in 
July. 

The number of passenger cars 
and chassis shipped abroad was: 
August, 1935, 10,076; July, 1935, 
14,752; eight months, 1935, 120,360; 
eight months, 1934, 109,392. 

Trucks and _ buses_ shipped: 
August, 1935, 9,997; July, 1935, 10,- 
274; eight months, 1935, 66,576; 
eight months, 1934, 63,468. 





new 


and 





just act unconcerned are two midwestern Packard men, Monahan, 
Louisville, Ky., and Kilduff, Cincinnati, O. 


2560 
2470 
2730 
3020 
2580 
3285 
2585 
3200 





2890 
2765 
3400 
2755 
2630 
3270 





2990 


CAUTIONED MR. HUGHES, center, of Pittsburgh, as 
the cameraman snapped this shot of Brierly, Pittsburgh, left, Hughes, 
and R. E. Chamberlain, factory, at the Proving Ground party of 
Packard. 


SHUSH! 





3080 
2880 
3070 
3390 
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3455 
4010 
3390 | 
3265 | 
3690 | 

















3990 | 
3820 
3850 
4190 










4060 
4660 
3960 | |r. 
4890 | [* 










4485 
5050 
4285 
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PINNING ON A PENNA. PLATE is Walter H, Trautman of Potts- 
ville, Pa., who came to driving his Packard home from the plant in 
the biggest driveaway in history. 












Plans for Coming 


Outlined at Plant Meet 


Lansing, Mich., Sept. 27.—Olds- 
mobile sales and service men 
from all over the country today 
are on their way home after a 
national sales convention here. 

At this conclave plans for the 
1936 campaign were outlined by 


MAJOR H. J. CUPPER, Olds- 
mobile, Detroit, points the way 


for 1936 at the Lansing sales con- 
vention. 


Oldsmobile executives, led by C. 
L. McCuen, president, and D. E. 
Ralston, vice-president and gen- 
eral sales manager. 
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1935 Olds Production Set at 175,000 Automobiles 


Year 


pared with 83,149 in 1934, 
of more than 100 per cent. 
That the most 
newspaper advertising 
in the history of the 
will be launched with the intro- 
duction of the 1936 cars. 
That the tremendously 
panded plant at Lansing, 


campaign 


Oldsmobile’s existence, 
running at 50 per cent capacity. 
During the convention, 


opportunity to 
Sloan jr., General 
William S. 


ganization had 
hear Alfred P. 
Motors president; 


Knudsen, executive vice-president | 


of the corporation; R. H. Grant, 
vice-president in charge of sales, 
and many other high executives 
of General Motors. 

Sloan praised Oldsmobile for 
the showing made in 1935 and 
said that one of the principal rea- 
sons for the company’s success is 
Oldsmobile’s policy of building an 
honest product, making it better 
each year, and dealing honestly 
with dealers and with the public. 

The General Motors president 
spoke at a meeting given by the 
Lansing Chamber of Commerce 
in honor of the expansion pro- 
gram just completed by Oldsmo- 


bile and Fisher Body as tribute | 
to the employment given by Olds | 


OUT TO OGLE THE NEW OLDS, Herb Trevellyan greets his 
regional managers at the Lansing railhead. They are, to the right of 


Trevellyan: 
L. J. Blunden, Kansas City. 


Among the things highlighted 
at the convention were: 

That Oldsmobile production in 
1935 will exceed 175,000 cars, com- 


F, Q. Murphy, Chicago; G. R. Jones, Los Angeles; and 


Motor Works to many thousand 
of Lansing people. 

At this same banquet 18 men, 
each of whom has been employed 


“KEEP YOUR SHIRTS ON” didn’t mean much to O. C. Farns- 
worth and F. J. Lawson, Pittsburgh zone, when the boss said “clean 


up with Olds in 1936.” 
Pittsburghers were soap dodgers? 


Mebbe you had thought up to now that 


a gain | 
comprehensive | 


company | 


ex- | 

in | 
which $7,500,000 has been spent in | 
preparing for the biggest year in| 
is already | 


which | 
wound up with a series of meet- | 
ings of service and sales promo- | 
tion field men, the Oldsmobile or- | 








INCONGRUOUS (WE CHARGE EXTRA FOR THEM WORDS) 


COSTUMES featured the Monte Carlo party at the Oldsmobile 
C. L. McCuen, Olds president, is all set to shut-out the 
industry in the 12 innings of 1936 in a Boston Brave’s toga. 
is the Don who thinks it can be done 
(Doc) Shaw, assistant sales manager, is the august 


convention. 


Browder, sales department, 
and R. M. W. 
sen- ~ah- sore from the South. 


by Oldsmobile for 25 years or 
more, were given pins officially 
making them members of the 
quarter century club. The pres- 
entations were made by Mr. 
McCuen. 

Convention meetings were pre- 
sided over by D. E. Ralston, vice- 
president and general sales man- 
ager. 

The entire Oldsmobile field 
force gathered here this week to 


TRIMMING UP his turret top 
is Charlie Brady, manager of the 
Oldsmobile retail store in Pitts- 
burgh, Pa., at the Lansing sales 
meeting. 


| hear the 1936 program outlined by 





President McCuen. 

More than 350 men from all 
parts of the country gathered for 
the largest sales convention Olds- 
mobile ever has held. 


They heard Sales Manager 


WwW. 


zone manager for 


sales 


Tire Cost Cut 


Akron, O., Sept. 27.—Leading tire 
manufacturers, who have been en- 
joying for the past year a 10 per 
cent profit on their deliveries of 
original equipment to automobile 


| service 


| owners of 


George | 


Ford Launches 
Inspection Drive 
Through Indiana 


Indianapolis, Ind., Sept. 27.—A 
broadsweeping automobile safety 
campaign to cover practically the 
entire state of Indiana is being 
launched here by the Ford Motor 
Co. in co-operation with all Ford 


| dealers, 


City and state safety officials 
have joined Ford officials here in 
the movement aimed to bring 
thousands of unsafe vehicles into 
departments for inspec- 
tion. 

The program calls for a thor- 
ough spread of publicity and ad- 
vertising with a view to inducing 
all makes of cars to 
drive into Ford dealers’ places for 
a free checkup of important op- 
erating parts of their automobiles 
including headlights, steering 
gears, wheel alignments, tires and 
other items. 

Although no effort will be made 
to make repairs mandatory, an 
emblem has been devised to use 
as a windshield sticker signifying 
that the driver has yielded to the 
suggested repairs. 

The aid of school children like- 
wise is being enlisted to make 
drivers more safety conscious and 
to add to the effectiveness of the 


“IT’S THE SECOND DOOR TO THE LEFT,” Bill Crossley, Olds’ 
| New York zone manager, center, whispers to Don McIntyre, Detroit 
| zone manager, as Bob Gilmer, Boston zone manager, right, assumes 

that smirk of a man who has already found his way about. 


| make rs, have made a downward ad- 
| justme nt of prices to levels repre- 
senting scarcely more than the cost 
of production. This development re- 
flects a concerted effort on part of 
the principal makers to capture a 
larger share of the primary tire 
market. Latter is assured a decided 
pick up in the usually slack Autumn 
months by the 60-day advancement 
in new automobile models. 





J. CROSSLEY, New York | 
Oldsmobile, | 
shows how Joe E. Brown might | 


| 


look if Joe E. Brown was a good | 


Joe E. Brown. 


Ralston sound the keynote for the 
year’s campaign, saw the new 


1936 model Oldsmobiles and were | 


given a definite program which 
Ralston said would see Oldsmo- 
bile in fourth place in the indus- 
try in 1936. 


campaign scheduled to run from 
Sept. 20 to Oct. 20, filling in the 
lull between the old and the new 
car selling season. 

Nearly 1,000 dealers are co- 
operating with the factory in the 
drive and newspapers throughout 
the territory are lending their 
support to the campaign to return 
the state’s mounting traffic toll. 


PAT O’CONNOR, Oldsmobile’s Jimmy Walker, smilingly greets 


Russell Lesher, 


Chicago zone manager, left, and F. Q. Murphy, Chi- 


cago regional manager, right, at the Olds sales meeting. 
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NO 
BREATHING 
SPELL HERE! 


Only last week 








reward at 78 
years of age, 
that grand old comedian, DeWolfe 
Hopper. 













tion of “Casey at the Bat,” with 
its priceless lines about: 


Oh, somewhere in this favored land, 
The sun is shining bright, 

The band is playing somewhere, 
And somewhere hearts are light, 
And somewhere men are laughing, 
And somewhere children shout, 

But there is no joy in Mudville, 
Mighty Casey has struck out! 


Right now this sticks out in my 
memory for although somewhere 
in these United States there may 
be the “breathing spell” which a 
beneficent president has promised 
his children, in this Mudville 
which we coyly refer to as “the 
center of the automotive indus- 
try” there is certainly nothing 
which even suggests a “breathing 
spell” for those who make or sell 
or try to help sell automobiles, 
trucks or any of the million and 
one component parts or services 
required in their sale and manu- 
facture. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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What are Used Car Values? 


N a communication from a reader which is reproduced 
in “In This Corner” the question is raised as to whether 
dealers allow more for used cars than they are worth out 
of pure cussedness or is it because the dealer does not 
know what used cars really are worth? In the past, pri- 
vate organizations and the NADA have made a worthy 
effort to keep dealers informed as to the changing values 
in the used car market. 


We will agree that one weakness in these efforts to date 
has been the time elapsed between the date when evalua- 
tions were made and the date that the new prices were 
made available to the dealer. A second weakness is the 
utterly fallacious theory upon which many small dealers 
operate which is that their lower overhead will permit 
them to deal on closer margins of gross profit than their 
larger brothers. This same small dealer will tell you that 
chain stores can undersell them because of volume. Such 
a dealer is serious competition for the larger fellow. 


We earnestly urge manufacturers to co-operate with the 
NADA and other organizations in an effort to make 
correct used car market quotations available to dealers 
as nearly concurrent with the market as possible. To- 
gether these forces can lift the present fog. As for the 
problem of the unthinking little fellow—well he’ll eventu- 


ally wake up in the economic hospital. 
FR OGAE Smith, vice-president of General Motors Ex- 
port Corp., in an address printed elsewhere in this 
issue calls attention to the need for an alliance between 
industry and agriculture to the end that broader markets 
for farm products be developed in the export field. He 
points out, wisely, that farmers now are the best custom- 
ers for automobiles and that the farmer because of higher 
prices is buying today on the increased profits from a 
restricted production. 


If, as Mr. Smith says, the farmer’s market could be 
expanded his production could be increased at current 
high prices with the result that the surplus which he is 
now prohibited from producing could be sold at a profit 
over and above his current income. This increased 
income would be used to purchase automobiles and other 
articles produced in the United States, which will mean 
more and more profitable business for automobile dealers 
throughout the country. 

Agriculture is our fundamental source of income and 
a little more fundamental thinking along the lines of Mr. 
Smith’s would be of great value to all of today and in 
the future. 


The Show Is 35 Days Away 


EW OF US can realize, in this Indian summer weather, 
that the New York Show is only 35 days away. This 
year will’ mark a new departure in shows. Not since the 
first New York show has this event been held in the early 
fall. The open car started that era and the closed car 
has ended it. This year, it is not unlikely, the public will 
stick by the buying habits bred by years of practice. 
Nevertheless, when the selling does start we will have 
cars to sell. 









* * 


WITH ONLY 35 days to go (in- 
cluding Sundays and _ holidays) 
before the red-letter date on our 
calendar when the doors of Grand 
Central Palace swing open, there 
is a hum and a bustle around this 
town which would put the tension 
of the Mudville fans to shame. 
Everyone from president to jan- 
itor seems to be going about his 
appointed task with the sure- 
footedness which comes only with 
absolute CONFIDENCE. Joe 
Louis, in the ring the other night, 
showed no more faith in the out- 
come of that million-dollar fisti- 
cuffs than is expressed on every 
face in this man’s town these 
days. 


+ 
























* 





* 


AT THE TURN of the present 
year it was easy for a natural- 
born optimist like myself to at- 
tract attention by predicting that 
this year would pass 1934 by a 
good safe margin of say 20 or 25 
per cent. Immediately the parlor- 
pinks, the anti - administration 
boys and the just-naturally-pessi- 
mists made one feel quite im- 
portant by their letter or phone 
calls pointing out the fallacy of 
your predictions. Now with every 
president, sales manager and even 
the production folks agreeing 
from the platform and the press 
that we are in for a similar gain 
in 1936 over 1935, what is a would- 
be columnist to talk about which 
will bring a crowd around his 
pulpit? 


+ 


















About Farm Exports 














* 


IT IS INTERESTING to note 
in the advertising columns of 
ADN these days the growing 
tendency of the various forms of 
advertising media to tell the 
story of why they are or should 
be used to help sell the $1,000,- 
000,000 output of our industry. 
For far too long after the 
birth of this infant industry, the 
men-on-the-firing-line were kept 
in ignorance on what became of 
the advertising appropriations. 
Millions of dollars were spent by 
every leading manufacturer but 
how the media was_ selected, 
wheat-from-chaff, was something 
which dealer, salesmen and quite 
likely even the president himself 
believed to be by a method some- 
what akin to spiritualism or crys- 
tal gazing. Nowadays wise news- 
paper, magazine, poster and radio 
station owners find it good judg- 
ment to spend a few dollars ex- 
plaining the merits of their par- 
ticular media “to the trade.” That 
is why ADN feels particularly 
proud to have been selected by 
these advertisingly- wise media 
owners to carry their timely mes- 
sages to the industry — top-and- 
bottom—we serve!—G.M.S. 


* * 
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passed on to his | 


In the more than a half | |. 
century that he trod the boards, | 
literally millions had rolled in the | 
aisles at his incomparable recita- | 


























Needed; A Blind Flying Guide 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Miscellaneous 
In your Pink edition there is one 


thing that has been worrying me 
for sometime and that is the last 
column in the passenger car and 
commercial car registrations. For 


my own satisfaction I would like to 
have as complete a list as possible of 
the cars and trucks included in 
“Miscellaneous.” 

You may send your information to 
the address at the head of this letter. 
Thanking you for your service, I 
remain — Ralph H. Wetherbee jr., 
Springfield, O. 

Cars shown miscellaneous 
column include: Franklin, Aus- 
tin, Continental and _ specially 
built cars. Trucks include: 
Available, Beacon, Cadillac, 
Chrysler, Coleman, Corbitt, 
Crown, Cunningham, Dart, Day- 
Elder, Essex, Euclid, Eureka, 
Flexible, Gramm, Hendrickson, 
Hug, Klieber, La France-Repub- 
lic, LaSalle, Liberty, Marmon- 
Herrington, Moreland, Nash, 
Olds, Oshkosh, Packard, Pierce- 
Arrow, Schacht, Walter, Kissel, 


in 


American - LaFrance, Armleder, 
and Relay. 

Used Car Values 
As I read your editorial, “The Fly 


in the Soup,” in the Sept. 14 ADN, 
a thought that has been knocking at 
my consciouness for some time 
seemed to crystalize into a convic- 
tion. It is that car dealers actually 
do not know the market worth of 
used cars. And, if this is true, it 
may be the real reason why they 
lose so much money trading in them. 

The generally accepted idea seems 


to be that the dealers know what 


used cars are worth on a given 
market, and at any season of the 
year but what they, for variously 


assigned reasons, fly in the face of 


this certain knowledge and allow 
more than they know the cars to 
be worth. I am not so sure. Per- 
haps the first great need—and if it 


is a need at all it is a primary need 
because it is fundamental—is for a 
method of determining true values. 
That is to say the price at which 
each and every car should be bought 
in order for it to sell on the local 
market within 30 days, taking full 
account of seasonable activity and 
general conditions which affect mar- 
kets, local or national, favorably or 
adversely. 








It has seemed to me for 10 years 
or more that no set-up or combina- 
tion of interests can function to 
eliminate used car losses until this 
is done. By such a method, I mean 
one whereby any dealer can invest 
his money in any used car with as 
much certainty as he can buy securi- 
ties in the open market knowing 
that the price he pays is right at 
the time. If this is not done how 
will it ever be possible to buy and 
sell used cars at a profit, or at 
least without loss, with or without 
factory support, with or without 
dealer organization? It is so funda- 
mental that it is rather amazing that 
it has not long ago been injected 
into the situation as just plain com- 
mon sense. 

Such a method has never been 
developed by the trade, books of 
averages to the contrary notwith- 
standing. In fact it seems to have 
had little thought, in spite of the 
hundreds of millions of dollars at 
stake annually. For many years 
practically every dealer in the coun- 

(Continued on Page 29, Col. 2) 





AS OTHERS 
SEE IT 





Courtesy 


The Detroit News suggests a 
“courtesy drive’ by the police to 
bring about better observance of the 
traffic laws and regulations. 2 

Courtesy on the part of police 
officers is always in order. It should 
be practiced by traffic men as a 
matter of course. 

And among offenders who are good 
intentioned but thoughtless or per- 
haps ignorant of some niceties of 
the law, it has a good effect. 5 

But in order to get anywhere with 
the traffic problem in this town, 
courtesy has got to be accompanied 
by strict, impartial, impersonal, cold, 
iron handed law enforcement partici- 
pated in by both the courts and the 
police. 

The answer to Detroit’s highway 
troubles is enforcement of the law 
because it is the law and the law 
must be reverenced, obeyed and sup- 
ported as a matter of principle. 

In countries where that is the 
theory and practice there isn’t much 
lawlessness.—Detroit Free Press. 
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SHOW STREET—Lexington Avenue, looking South towards Forty-second Street and down at Grand Central Palace. Along this street in Show 
Week will come some 150,000 visitors to the New York Show, first and most important of all automobile shows... But almost forty times as many 
people in and around New York will read about the Show and its offerings, see the illustrations and details of the new 1936 cars in the AUTO SHOW 
SECTION of the New York Sunday News! With a circulation in excess of 1,600,000 copies, all city, suburban and nearby outlying cities—this Sunday 
News Section is indispensable to any manufacturer who wants to get the jump on the season and on sales. Forms close Friday, Nov. 1. Make your 
reservations now. THE NEWS, New York’s Picture Newspaper, 220 East 42nd Street, New York. 
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Suedex Business May Outstrip | Main Station 


Detroit Ford Dealer Finds 
New Plant Returns Profit 


By E. M. LUBECK 

Detroit, Sept. 27.—A year ago Paul W. Rein opened up 
a neighborhood sales and service station at East Detroit 
as a feeder station to the main establishment of the com- 
pany at Rosedale, Mich. Both places three miles apart 
are on the main Detroit-Mt. Clemens road better known as 
M 25. Today the feeder station because of constantly in- 
creasing business bids to become the main plant of the 


company. 


The old establishment in Rosedale one of the | 


conventional show room type with @———___________ 


the service department in the 
rear, is obsolete according to Rein 


himself. He 
says people 
driving cars 


want the quick- 
est and easiest 
ways to get in 
for service and 
supplies all of 
which he _ has 
provided at the 
station which, 
for the tempor- 





more dollars arily time being, 
for dealers/\| is the feeder 
plant. 


Year’s Experience 

Rein has had one year’s exper- 
ience with the new method of 
automotive merchandising. His 
records show that an average of 
20 per cent of the business that 
comes into the place is done on 
cars other than Fords. At the 
main shop in Rosedale the busi- 
ness is almost entirely on Fords. 
Sales of new cars and trucks at 
the feeder station where the show 
room accommodates two cars for 
display have been exceptionally 
high this year due to the fact that 
through the gasoline and lubri- 
cating oil sales at the station, 
more contacts have been made 
with owners who are actually in 
the market for new transporta- 
tion. Sales of supplies and acces- 
sories have been _ surprisingly 


good and Rein attributes the vol- | 


ume of business at the station to 


the fact that the wide approaches | 


and exits have made it convenient 
for car owners to come in and 
park their cars. 

Although, during the summer, 
the feeder station has sent the 


major repair jobs to the main} 


plant, the car-owning public has 
had the advantage of a skilled 
crew of mechanics at the new 
feeder station. In some cases this 
crew has handled the jobs as 
quickly as the main shop. Serv- 
ice work has been divided at ap- 
proximately 50 per cent to the 
main shop and 50 per cent to the 
station although the minor repair 
and adjustment orders at the 
feeder have exceeded that of the 
main shop by a large margin. 
Most of the work has been done 


LEADING 
OIL MARKETERS 
have proved 


| motor 





in the evenings when the Mt. | 


Clemens road has been loaded 


with traffic. 


The station is unusually attrac- 
tive, especially when illuminated 
at night and it is visible for 
miles in either direction. It has 
been located far back from the 
roadway which at that point is 


a double super highway. Four 
gasoline pumps are well placed 
on the drive-in platforms. They 


are of the Presto Servus meter 
system type made by American 
Oil and Pump Tank Co. The gal- 
lonage this summer averaged 
around 8,000 per month with 
around 300 gallons of lubricating 
oil. The greater portion of the 
oil sales have so far been bulk oil 
although an increasing amount of 
canned oil sales are being re- 
corded. 
Community Center 

Because of the location the sta- 
tion is rapidly becoming a com- 
munity center for the automobile 
owners of the section. All facili- 


| ties are offered the public from 


car washing to complete lubrica- 
tion and repairs. Two Ottawa 
rotary hoists are in daily service 
and according, to Rein, car owners 
are rapidly being sold on the idea 
of regular greasing, something 
which, he adds, was not true 
until up to a year ago. 


Entrance to the greasing wells 
is just behind the gasoline pumps 
and the third doorway leads to 
the wash rack. The shop is equip- 
ped with the Ford-Westinghouse 
analyzer which is bring- 
ing in business. It also features 
King Battery charger and all air 
used in the various departments 
is supplied by means of a Curtiss 
heavy duty compressor. The shop 
equipment is practically all of 
K. R. Wilson manufacture includ- 
ing wheel aligner and work 
benches. 


Parts Displayed 
Accessories are displayed in a 
case at the pumps and in the show 
room in conjunction with the 
parts department. 


Rein is about ready to turn the 
feeder station into his main place 
of business in the near future. 








THE VALUE OF 


UNIFORMITY 





@ Their brilliant, porcelain enamel stations, of uniform design are 


quickly identified. Motorists become familiar with the service offered. 


Sales are increased. In the same way, uniform neighborhood stations 


will build business for motor car dealers. And ten or more stations, 


built at a time, will reduce the building investment. 


Ask Austin. 


THE AUSTIN COMPANY 


Engineers and Builders—16112 Euclid Ave., 


Cleveland, O. 


Offices in Principal Cities—Detroit, Michigan, 2842 West Grand Boulevard. 








Bantam Ball aia 
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OUTSTRIPPING PARENT PLANT, this neighborhood sales and service station has proved so suc- 
cessful that Paul W. Rein is considering making it his headquarters. The plant was opened only a year 
ago, — ae as a feeder station. 





Photographs Aid Sales, 
Southern Dealer Finds 


Birmingham, Ala., Sept. 27. 
(UTPS).—When a salesman for | 
W. F. Green Motors calls on a| 
prospect for one or more com- 
mercial trucks he is prepared to 
prove to the prospect just what 
kind of trucks are being used in 
the Birmingham district by other | 
firms, according to Ed. S. Thomp- 
son, salesmanager. 


“We have photographs of every 
outstanding truck we have sold in | 
Birmingham and the _ salesmen | 
takes them to the prospect when | 
he calls on him. These photo-| 
graphs, made _ by professional 
photographers, are bound in a} 
loose leaf book and each photo is 
equipped with a linen back which 
permits flexibility in turning the 
pages,” Thompson said. 

The photographs give the mer- 
chant an opportunity to study | 
what his competitors are using. 

The cost of collecting profes- 
sional photographs of trucks is 
the only drawback to this plan, 
according to Thompson. Profes- 
sional photographers’ rates vary 
according to the section of the) 
country, but in Birmingham they | 
vary from $3 to $5. 

If one has any knowledge of 
photography, photographs of 
trucks can be made inexpensively | 
with an ordinary camera. A popu- 


Merges With Torrington 
South Bend, Ind., Sept. 27.—Due | 
to rapid growth of the Bantam | 
Ball Bearing Co. of this city, dur- 


ing the past six years and be- | 
cause of the large resources and | 


allied business of the Torrington 
Co., Torrington, Conn., 


two companies for an exchange 
of stock. 

Bantam Ball Bearing will con- 
tinue operations in its factory at 
South Bend, which has_ been 
doubled in capacity by recent 
plant additions, but as a subsid- 
iary of The Torrington Co. 

The latest balance sheet of the 
Torrington Co., at June 30, 1935, 
shows a net worth of $11,000,000 
with current assets of $7,850,000 
and current liabilities of $681,000. 
Of the current assets $4,830,000 
are in 
bonds. 

According to the management 
of the Torrington Co., it is the 
intention to maintain the newly | 
acquired plant at South Bend, | 
with no changes in personnel at | 
this time being contemplated and 
with K. L. Herrmann, general 
manager of the Bantam Co., con- 


arrange- | 
ments have been made and ap-| 
proved by the directors of these | 


cash and Government 
| 





tinuing to act in that capacity for 
the new owners. 


lar priced camera with panatomic | 
film will give a photograph 8 by | 


10 inches if desired, which is the 
professional size used by Thomp- 
son. It is advisable to use pana- 
tomic films, a recent addition to 
everyday photography. Its ad- 
vantages are in the enlarging pro- 


cess, making it possible for ordi- | 
|mary negative size to be thrown | 
up to many times their actual size | 
without loss of the grain in the | 


film. In this way, 8 by 10 photo- 


| graphs can be secured for an 


average of 75 cents each. 
It is advisable to place the 


truck where adjoining buildings | 
will not show in| 


and other cars 
the picture. In front of a park, 


or near a grove of trees is a good | 


place and gives a better back- 
ground. ‘ 
Fill Vacancies 


New York, Sept. 27.—At a recent 
meeting of the board of directors of 


the Automobile Merchants Assn. of 
New York, Inc., Don E. Ahrens, gen- 
eral manager of the New York 


branch of the Cadillac Motor Car 
Co., and W. D. Stewart, president of 
| Chrysler New York Co., Inc., were 
elected to fill existing vacancies in 
that body. 

Ahrens, formerly of Detroit, and 
Stewart have been prominently iden- 
tified with the automobile industry 
in New York for a number of years 
and they are to serve until 1937 and 
1936 respectively. 


SUPER 
and 





;}are given 





Urge Michigan 
Adopt Regular 


Car Inspection 





Lansing, Mich., Sept. 27.—Com- 
pulsory annual testing of motor 
vehicles was urged for Michigan 
by the Michigan Safety and Traf- 
fic Directors’ Assn. in a resolution 
adopted here Tuesday. 

About 80 traffic officials who 
attended the meeting agreed that 
adoption of the “Memphis plan” 
in Michigan would help reduce 
accidents. Under the plan de- 
vised by Memphis, Tenn., the mo- 
torist pays 50 cents a year to 
cover the cost of inspecting his 


brakes, steering mechanism, 
lights and other safety equip- 
ment. Inspections are made at a 


municipal testing plant. Every 
automobile must be tested at least 
once a year, but additional tests 
without cost if the 
motorist asks for them. 

The traffic officials’ resolution 
suggests that in Michigan the 
plan be established on a state- 
wide basis, with testing plants 
scattered freely through the two 
peninsulas. Before such a plan 
can be put into operation it must 
be approved by the legislature. 


Two New Catalogs 
Chicago, Sept. 27.—Two new cata- 
logs of the Felt Products Manu- 
facturing Co. of this city are now 
available, it was said today. They 
are the Fel-Pro gasket catalog and 
the Fel-Pro pump packing catalog. 


SERVICE 


‘Visible Lubrication’ 


vith CURTIS LIFT 





Two Curtis Lifts at... 
SAM BREADON, INC. 

» «© St. Leuls Ford Dealer 
SAM BREADON, PRES. 
. « « St. Louis Cardinals 


A Full Sized Lift For All Makes of 
Cars — Self-Leveling, Oil-Locked 


CURTIS 


AIR COMPRESSORS" - 
ROTATING LIFTS: TIRE INFLATION STANDS 


CAR WASHERS 


Curtis Pneumatic Bochinery Co., 1993 Kienlen Ave., St. Louis, 


Mo.—New York C 


go—San Francisco 
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ITS THAT CERTAIN. — y 
om 







In every line of endeavor some 
people, some products, some names 
stand out above the others—they 
have that certain SOMETHING that 
shoots’ them to stardom. ANN 
SOTHERN has it! “Schoolboy” 
Rowe has it! Discovery has it! And 
so have BOHNALITE CYLINDER 
HEADS! 


Just as Ann Sothern is winning new 
admirers daily by her fine acting, 
so are cars equipped with Bohnalite 
Cylinder Heads winning sales and 
performance records! Motor cars 
that zip to the fore as the traffic 
light turns green, cars that operate 
more efficiently, more economically 
—they’re the cars that are equipped 
with these great “heads”. 






















The car you sell—or buy—should 4 
be equipped with Bohnalite Cylinder 
Heads, Bohn Ring True Bear- 3 
ings, Nelson Bohnalite (Strut 
type) Pistons—they have 
that certain “SOMETHING”! 









Ann Sothern, star of the 
Columbia Picture 
“The Girl Friend“ 






CYLINDER HEADS 


BOHN ALUMINUM & BRASS CORPORATION, Executive Offices—Lafayette Building, DETROIT, MICHIGAN 





10 


Attractive Feeder Does ‘big ‘Repair Business 


@— 
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Draws From Tourists and 


Home Folk at Mt. Clemens 


Mt. Clemens, Mich., Sept. 27.—R. M. Anderson, who as 
the new head of the recently incorporated R. M. Anderson 
Inc., which succeeds the Gardner-Anderson, Ford dealers 
here, has been operating an attractive feeder station on 
M 25 the Detroit-Port Huron route for the past three 
months. The feeder station is approximately a mile north 
of the main show room and service station at the south 

oOo CO 


end of the city. 


The feeder station is gleaming 
white, with broad approaches to 
the gasoline pumps and the serv- 

ice section has 
been doing a 
constantly in- 
creasing busi- 
ness supplying 
the needs of lo- 
cal and passing 
motorists. New 
car sales have 
also been made. 
The show room, 
attached to the 
plant, holds two 
cars and sales- 
men in attend- 


— 


,no EQUIPMENT, 
ORnp 
SAVEXO 


~BRYAN,OHIO ~NEXO) 
AUTOMOTIVE 


FAR LUBE 
S TePENSER 


Center your lubrication sys- 
tem around ARO POWERED 
HAND GUNS. “Dual-Action” 
power units used with three 
interchangeable lubricators 


INTERMIXING 
OF GREASES 


CONTINUOUS 
OPERATION or 
SINGLE SHOT » 


Instantly adjust- 
able to deliver 
one shot of 
grease for each 
pull of the trig- 
ger or continu- 
ous operation 
(300-400 
shots per min.). 


ance contact car owners at the 
pumps and at the grease hoist. 
The gasoline sales have now 
reached a total of 9,000 gallons 
per menth, and oil sales including 
crank case changes have jumped 
to almost 250 per month. Grease 
jobs have run as high as 150 per 
month. 


Tourist Trade 

The station, because of its loca- 
tion and attractive appearance, 
has become a neighborhood insti- 
tution. Local owners as well as 
the thousands of passing cars 
have shown the Anderson organ- 
ization the wisdom of its invest- 
ment, because a check-up shows 


THERE IS AN 





A NEIGHBORHOOD INSTITUTION is what the station operated by R. M. Anderson at Mt. Clemens 
is considered by the townsfolk. The establishment is maintained in spotless cleanliness and offers friendly 


serv ice, 


that better than 20 per cent of the 
business done has come from 
other makes of cars. Out in front 
on the concrete platform three 
Aqua System gasoline pumps 
compete with the other conven- 
tional gasoline stations in the 


\ Complele Lrintedlan 2p. 


BATTERY-TYPE 


INSTALLATIONS 


EFFICIENT, 


ECONOMICAL and PROFITABLE 
ARO COMBINATION TO FIT 
EVERY REQUIREMENT 


High and Low pressure power units for 
portable or stationary use, metered gear lubri- 
cant dispensers, fillers for power guns, and port- 
able waste oil drains are available in cabinets for 


“battery type”’ 


installations. 


The Aro line is complete and includes a 
wide range of models for the small or large 
service station or garage. You can select those 
units which best meet your requirements, and 
have uniformity and harmony of design along 


with Aro dependability. 


The NEW PORTABLE DUPLEX 
_ HIGH- LOW PRESSURE LUBRICATOR 


For service from original containers — for chassis, fluid or 


. z fibrous lubricants. 


Quickly set for delivery at either high or low 
E pressure. Control nozzle designed for either 


measured shots’’ 


_ or continuous delivery without surge; an exclusive Aro develop- 
+ ment. Available for either portable or stationary installation. 


The ena 
AnD 


EQUIPMEN 
y 


BRYAN, OHIO 


|}number of 
| make as gives the owner an op- 
portunity to get the work done} 





neighborhood, and by keeping 
open until midnight get the trade 
of the many cars operated on the 
main road at night. A fourth 
pump of the salesmaker type 
wherein accessories and motoring 
needs can be shown will be in- 
stalled at an early date. Lee tires 
and Ford batteries are displayed 
in the sales-room and service de- 
partment. 
Globe Hoists 

Two Globe rotary hoists handle 
the grease jobs, while a Pier bat- 
tery charger takes care of re- 
*~harging work which, with the 
advent of cooler weather, is in- 
creasing. A Curtiss air compres- 
sor handles all the air for the 
various departments of the shop. 
K. R. Wilson shop appurtenances 
enable the service section to han- 
dle all the minor service work. 
All major operations are sent to 
the downtown shop. 


Anderson is an enthusiast on 
service and under the reorganiza- 
tion of the firm is planning 
changes at the main plant which 
will enable the company to obtain 
and handle more business. In 
speaking of the feeder station and 
its business he says, “A feeder 
station in a small town is a 
money maker. It catches a lot of 
business which doesn't come down 
to the main plant and I attribute 
its success to the fact that the 
station is attractive in appear- 
ance, convenient in its layout so 
that people can get in and get 
out without difficulty, We are 
painstaking in keeping the place 
neat and clean and it is building 
good will for us day by day. A 
station of this type is a dealer’s 
best advertising medium and I 
look for the day when dealers in 
every section of the country will 


| have a plant of this type located 


where it will serve the greatest 
cars regardless of 


on his car with the least possible 
delay.” 


200% Gain in 


Windsor, Can., Sept. 27.—Manu- 


facturers of automobiles have en- 
| joyed a 35 per cent increase in 


business to date this year and 
with the introduction of new cars 


| this fall combined with the gen- 
| eral recovery movement through- 


out Canada they expect to have 


| approximately a 200 per cent in- 
| crease 


in production and sales 
during the last three months of 
this year over the similar period 
for 1934, according to Jno. D. 


| Mansfield, president of the Chrys- 


ler Corp. of Canada Ltd. 
“Automobile manufacturers are 


| constantly watching the important 


developments that are taking 
place in practically all Canadian 
industries in their recovery move- 
ment. The many favourable fac- 
tors that appear have led us to 
plan for a large increase in pro- 


Chrysler Dealers 
Deliveries Pass 


Mark For All 734 


Detroit, Sept. 27.—The week 
ending Sept. 21 saw retail deliv- 
eries of Chrysler and Plymouth 
cars by Chrysler dealers for 1935 
pass the mark for the entire cal- 
endar year 1934. The mark for 
1933 and 1932 had been beaten 
some time previously. 


In the 38 wecks of 1935 to Sept. 
21, Chrysler dealers had delivered 
at retail 116,770 Plymouths and 
33,206 Chryslers, a grand total of 
149,976 units. The Chrysler de- 
liveries reported exceeded the 
entire year of 1934 by 23.2 per 
cent, the entire year of 1933 by 
25 per cent and the entire year of 
1932 by 41 per cent. 

Chrysler dealers’ Plymouth de- 
liveries for the first 38 weeks rep- 
resented an increase over their 
Plymouth deliveries for all of 1934 
by 2.1 per cent. They were 23.9 
per cent ahead of the entire year 
1933 and 171.6 per cent ahead of 
the entire year 1932. These Plym- 
outh figures represent the Plym- 
outh deliveries by Chrysler deal- 
ers only and are in addition to the 
Plymouth business done by the 
De Soto and Dodge dealer organ- 
izations. 


In the week ending Sept. 21, 
Chrysler dealers delivered at re- 
tail 1,695 Plymouths and 548 
Chryslers. 


Tag Revenue Up 


Tallahassee, Fla., Sept. 27.— 
License tags were issued for 6,891 
motor vehicles during August, net- 
ting the state $50,449.76, according 
to figures released by George H. 
Wilder, motor vehicle commissioner. 
For the same month last year the 
sale of 6,414 license tags yielded 
| 348,259.85, it was stated. 


Jno. D. Mansfield Expects 


Canadian Sales 


duction of Chrysler motor cars,” 
stated Mansfield. 

“A careful study of business 
| statistics reveals a bright picture 
for Canadian business during the 
coming months. Imports for the 
first six months of 1935 amounted 
to $260,373,000. This represents 
an increase of 5.2 per cent over 
the 1934 figure for the same period 
of $247,389,000. Exports for the 
first half of this year were $305,- 
084,000 while during the first six 
months of 1934 they were $293,- 
080,000. This represents an in- 
crease of 4.1 per cent. The above 
figures also show that exports still 
exceed imports by a considerable 
amount. This is particularly im- 
portant as it shows that Canada, 
which is primarily a producer of 
raw materials, is continuing to 
find wide markets for its products 
throughout the world.” 
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In Funk and Wagnalls New Standard dic- 
tionary, he defines indispensable as 
“necessary for a purpose.” That means 
my friends and me; our families to the 
number of more than 600,000. We are in- 
dispensable to automobile manufacturers 
because, without us, no one can reach all of 
New York . . . nor realize all of the profit 
that New York offers. 












We’re a sort of “take it or leave it” group. 
You speak to all of us or scarcely any, be- 
cause we have one great characteristic: To 
us, the New York Evening Journal is in- 
dispensable. 























Webpages 
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Year in, year out, through good times or 
bad, the Journal rests firmly on the bedrock 
of consistent, persistent preference by men 
and women in more than 600,000 substan- 
tial homes. 


That is what manufacturers mean when 
they speak of “The Journal part of New 
York.” It is an indispensable part. And it 
can be reached in only one way ... through 
the New York Evening Journal! 






AMERICA’S GREATEST EVENING NEWSPAPER 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE: RODNEY E. BOONE, GENERAL MANAGER 
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Buick Presents Four Lines of New 1936 Cars ° 


Increased Power and New 


Fleet Design Marks Cars 


(Continued from . Page 1) 


are claimed. At the same time, 
the company offers three other 
lines ranging from the low me- 
dium through the medium price 
brackets. 

Two straight eight valve-in-head 
engines of Buick design, develop- 
ing 93 and 120 h.p., are the power 
plants for the four lines of cars. 
Among other features are new 
streamlined styling with a speed 
motif throughout, solid _ steel 
“Turret Top” Fisher bodies, slant- 


ing Vee-type windshields, anodized | 


alloy pistons of light weight and 
the hardness of cast iron, sealed 
chassis, improved independent 
front wheel suspension and hy- 
draulic brakes. 

Prices are lower for all models. 

The four series of cars, ranging 
upward in wheelbase, weight and 
price class, are the Buick Special, 
the Buick Century, the Road- 
master and the Limited. Numeral 





designations of the four groups 
are the Series 40, Series 60, Series 
| 80 and Series 90 respectively. 
Series 40 
The Buick Series 40 Special is | 
a 118-inch wheelbase car powered | 


of valve-in-head design. Some- 
what heavier than last year’s low- 
est priced Buick, 
the exceptional 
that car. Buick claims a top speed 
of 85 miles an hour for this series. 

The Buick Century is powered 
by a 120-h.p., 
straight eight engine mounted on 
a 122-inch wheelbase _ chassis. 





Average top speed of the Century 
under proving ground tests is 95 
miles an hour, engineers say. 
The Roadmaster Series includes 
two six-passenger body types 
mounted on a 131-inch chassis. 
Likewise powered by a 120-h.p. 
engine it has a top speed of 90 


QAAL 


B KNOWS BETTER than to give its buyers 
anything less than the best. Inside the 


new Buicks you will find the one upholstery 


fabric that has rolled up wear-mileage since 


the industry's infancy.. 


velvet. 


The new Velmo 


-VELMO mohair 


is low-pile, as high style 


demands. It looks like suede, cleans like magic, 


VELIL 


M O H A 


A GOODALL 


SANFORD PRODUCT 


valve-in-head | 


by a 93-h.p. straight eight engine | 


it duplicates | 
performance of | 





'on a 138-inch wheelbase chassis, 














| 
| 
| 
| 





BUICK’S NEW SERIES 40 special sedan is a four-door, five-passenger sedan with built-in trunk. 
All sedans in the 1936 Buick line have built-in luggage compartments, 


miles an hour with equivalent | and are designed to accommodate | listed for the four lines of cars. 


performance throughout the driv-| six and eight passengers. Top Speed is the motif followed 
ing ranges, the makers say. speed of the Limited series is} throughout in the new Buick 
Buick Limited models are built 87 miles an hour, it is said. styling. Radiators are high and 


| wedge-shaped with die-cast chrom- 
| ium grilles. Fenders, entirely new 
jin design, are speedlined and 
attached to a flat running board. 
|The long hoods are carried for- 
ward to meet the grille at which 
point is mounted an attractive 
| modernistic radiator ornament. 
New bodies by Fisher are 
| streamlined from cowl to tail, 
| featuring sharply slanted split 
| Vee- -type windshields with double 
| windshield wipers mounted at the 
| bottom. Outstanding 1936 Buick 
| body feature is Fisher all-steel 
“Turret Top” with which all the 
cars are equipped. Besides being 
|an important structural and safety 
| factor, the “Turret Top” is re- 
| garded as one of the major ap- 
| pearance features of the cars. 
Interiors of the 1936 Buicks 
| match their attractive exteriors. 
| Here also the speed-line motif 
| prevails in the design of door and 
| ventilator handles, instrument 
panel, trim and all interior fit- 
| tings. A new style of upholster- 
| ing, emphasizing the same theme, 
has been accomplished using 
fabrics of exceptional quality. 


New Emblem 

Buick makes its bow for 1936 
with an entirely new and modern 
|}emblem, a figure “8” superim- 
posed upon an attractive circular 
Buick shield. This is carried just 
above the right center of the 
radiator grill and is to be found 
as an identifying mark on the in- 
strument panel and on the rear 
of the built-in trunks in all sedan 
models. 

Built-in trunk design is a fea- 
ture of all Buick sedan models 
for 1936. 
| The new Buick engines, while 
being lighter, develop greater 
horsepower, are completely silent 
and outdo anything ever offered 
by this company before, from a 
performance standpoint. That 
for the Special series develops 
93 h.p. at 3200 R. P. M. The SAE 
rated h.p. is 30.63. Bore and 
stroke are 3 3-32 by 3 7-8 inches 
giving a piston displacement of 
233 cubic inches. Due to improved 
valve mechanism and lighter pis- 
tons a higher compression ratio 
was made possible in the Special. 
This is now 5.55 to 1. 


Power Plants 

Century, Roadmaster and Limit- 
ed series engines, like the Spe- 
cial series, are the large bore, 
short stroke type, having a bore 
and stroke of 3 7-16 by 4 5-16 
inches with a displacement of 
320.2 cubic inches. Maximum 
brake horsepower is 120 at 3,200 
R. P. M. while the SAE taxable 
| rating is 37.81. Compression ratio 
| is 5.45 to 1. 
| Outstanding features of the 1936 
| Buick engines which contributes 
| to their exceptional performance, 
| stamina and economy are anolite 
| pistons, stiffer crankshafts, crank- 
shaft torsional balancers, stream- 
lined combustion chambers, im- 
proved valve mechanism, oil tem- 
perature control, improved cool- 


A total of 14 body types are 








protects clothing from rub-shine, pro- 


motes good re-sale value, and lasts 


like nobody’s business ... but Buick’s! 


When you show a prospect the inside of a 
car, rest your sales talk on Velmo. The rich- 
ness and durability of this superb mohair vel- 
vet will impress him with luxury, and sell 


him on what he seeks... . quality! 


¥ @ 


L.C. CHASE & COMPANY, INC. 
selling division of Goodall-Sanford 
295 Fifth Avenue, New York 
Boston * Chicago « Detroit « San Francisco 
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WATCH STUDEBAKER! 


AMERICA’S FRIENDLIEST FACTORY 


Dealews bhe 


? 
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OTH dealers and users find Studebaker’s 
liberal service policy to their liking. 


Red tape is out. There is no delay in parts 
replacements under the warranty because entire 
confidence is reposed in our dealers. Ifa dealer 
can’t be trusted, he doesn’t belong in the 
Studebaker organization. 


Studebaker was a pioneer in the development 
of thoroughly practical piece-rate, flat rate and 
accounting systems for its dealers. With 700,000 
Studebakers on the roads of America, the dealer 
who adheres to these systems is practically guar- 
anteed a profit from his service department. 


There are many profit angles to the dealer- 
build Studebaker franchise. Write me for more 
detailed information. 


Don O. Wilson, for more than 20 years a Studebaker man, heads a nf PRESIDENT 


group of service engineers who have no peers in America THE STUDEBAKER CORPORATION 


Exclusive Jerrilorty goes with Studebaker franchise 
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Added Beauty a 
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New Packard Models Make} First Public Bow 


and Power 


Feature Latest 1936 Cars| 


(Continued from | from Page 1) 


adoption of lower gear 
which reduce the r.p.m. 

The change in engine design is 
also claimed to have increased its 
power at low speeds, producing 
225 ft. Ibs. torque at 2,000 r.p.m.; 
the change in gear ratio has re- 
duced the number of engine revo- 
lutions per mile by 315, thus con- 
siderably easing the bearing loads. 

New Cooling 

Cooling has been improved 25 
per cent to insure ample cooling 
at low speeds. A new shroud has 
been placed around the gasoline 
pump with an air scoop at the 
bottom, which directs the air 
around the fuel pump and elimi- 
nates vapor lock. 


ratios, 


PETTY TLE 


Bail type radiator ornaments, 

which have been a feature of 

Packard since 1904, are now used 
on the “120.” 


Other mechanical improvements 
include a new muffler and easier 
clutch action. The timing gear 
chain is wider and quieter. The 
differential housing is bossed for 
strength. Rear wheel bearings 
have a larger capacity. Gear 
shift travel has been cut and the 
hand brake has been improved 
and is now more accessible, 
mounted on the left. 


— 





Riding qualities have been im- | 
proved by the use of 
springs and improved shock ab- 
sorber adjustments. Independent 
front wheel suspension is con- 
tinued. Hydraulic brakes are 
standard. Steel wheels are stand- 
ard and are heavier than before. 
Among other safety features is | 
the controllable speed windshield | 
wiper. 

Interiors of all seven body mod- | 
els of the ‘‘120’’ have been| 

made brighter and more attrac- 
tive with a new treatment of 
window mouldings, instrument 
board, and hardware. Through a 
new hinge arrangement designed 
by Packard the front doors are 
hinged at the front without sac- 
rificing the long, sloping lines of 
the door opening, with added foot 
room for entrance and exit pro- 
vided. This hinge, which carries 
the weight of the upper half of 
the door, is a sliding type and is 
not visible when the door is 
closed. It consists of a heavy, 
curved metal strap sliding on rol- 
ler bearings in a curved channel. 
Added comfort results from new 
seat cushion springs and deeper 
upholstery. New upholstery treat- 
ment, with 100 per cent wool 
broadcloth, adds to interior 
beauty. 

New Radiator Cap 

Packard appearance of the 
“120” has been further empha- 
sized by the bail type radiator 
filler cap which has been a Pack- 
ard feature since 1904, the year 
the original Packard hood and 
radiator lines were created. 
Bumpers are wider and heavier, 
the rear bumper carrying the 
name Packard. Matched guards 


(Continued on Page 26, Col. 1) 


EVERYONE who ever heard the name knows 
what “Edison” has done! Everyone who bought 
the Edison Spark Plug on a basis of confidence 
now knows just what this quality plug will do! 
The “plug that made good in a year” continues 


to make good with the motoring public and 


the automotive trade. 


E DISON-SPLITDORF CORPORATION, WEST ORANGE. N. J. 


———— ~~ 
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Above is the 5-passenger sedan in 
the new Packard 1936 Eight cyl- 
inder line. At the right is the 
front compartment and _ instru- 
ment panel of the new 
“120” model. 


Dodge Dealers 
Sales Nearing 


Record Total 


Detroit, Sept. 27.—The autumn 
business of Dodge automobile 
dealers continues at a lively pace, 
according to reports tabulated by 
the office of general sales mana- 
ger A. vanDerZee, and covering 
the week ending Sept. 21. 


Dodge dealers’ retail deliveries 
during that six-day period 
amounted to 2,856 passenger cars 
and 1,479 commercial cars and 
trucks, or a total of 4,335 units. 


Sales made by Dodge dealers 
between Jan. 1 and Sept. 14 of 
the present year now are 83,519 
units ahead of the record for the 
corresponding period of last year. 
In the year-to-date tabulation, 
sales of Dodge and Plymouth pas- 
senger cars by Dodge dealers 
reached 229,607, and sales of 
Dodge commercial cars and 
trucks 43,214—making a total of 
272,821 deliveries, as against 
189,302 made within the same 
time of 1934. 

With Fall sales proceeding at 
anything like the present rate, 
the sum-up of the 1935 business 
of Dodge dealers will come close 
to the highest volume recorded 
in the company’s history, it is 
predicted. 


Studebaker Distributor 


Says Cuba Recovering 


South Bend, Ind., Sept. 27.— 
Among recent visitors at the 
Studebaker factory were Julio de 
Cardenas, president, and Claudio 
Fernandez, secretary of Metropol- 
itan Auto Co., Studebaker and 
Pierce-Arrow distributors for 
Havana, Cuba, who are spending 
a short vacation touring the 
States. 

According to Sr. Cardenas, gen- 
eral business conditions in Cuba 
have improved considerably over 
last year. Cardenas expects this 


improvement to reach still higher | 
The Recipro- | 


levels during 1936. 
Trade Agreement between 
Cuba and the United States has 
been in a great measure respon- 
sible for this improvement. 


In commenting on his own busi- 
ness, Cardenas said, “the only 
thing I need to say is current reg- 
istrations for Havana show that 
Studebaker cars rank first in sales 
over all cars in their price cate- 
gory.” He also added that his 
Studebaker car and truck and 
Pierce-Arrow car sales are far 
ahead of last year with prospects 
of an even greater increase of 
business next year. 

Before heading South for Cuba, 
Cardenas and Fernandez will visit 
Chicago, Detroit and New York. 


Foreign Demand tor U.S. Cars 


Increases, Report Reveals 


Washington, Sept. 27. — The 
growing popularity of American 
automotive products abroad is 
proved by figures just compiled 
by the Commerce Department. In 
the first half of this year, it 
shows, exports reached a total 
value of $127,780,970, or 16.4 per 
cent above the $109,902,707 re- 
corded for ‘the first half of last 
year and 47.8 per cent above, the 
figure for the second half of the 
year, when shipments amounted 
to $86,411,778. 

Larger shipments of passenger 
cars accounted for $9,939,392, or 
55 per cent out of the total in- 
crease over the first half of 1934. 


‘'otal passenger car exports num- 
bers 95,001, valued at $53,164,607, 
increase of 20 per cent in number 
of 25 per cent in value, as com- 
pared with 78,630 and $43,225,215 
in the opening six months of last 
year. 

Low-price cars in the class “not 
over $850” were responsible for 
88,518 units and $45,722,881, as 
against 73,021 units and $36,470,224 
in the same period of 1934. The 
since price group to show a de- 
cline from the first half of last 
year was that of “$1,200 to 
$2,000,” which dropped from 1,210 
to 778 in number and from $1,880,- 
646 to $1,191,289 in value. 


MODERN 
STYLING 
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SIDEWALL FABRICS 


HEADLININGS 


CURTAIN MATERIALS 
PACIFIC ACOUSTIC PANELS 


PACIFIC MILLS 
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New York 


Detroit 


IS NO PROFITABLE SUBSTITUTE FOR QUALITY 
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‘The Ferfeet ‘Target 


for your opening gun 


You can score highest with an “A-Plus’’ schedule 


in The New York Times 


ORE “immediate’’ prospects for automobiles 
M can be reached through The New York Times 
than through any other newspaper. This great, rich 
market of men and women with the desire to own, and 


the ability to buy new automobiles, is the perfect target 


upon which to center your advertising. 


For the executives of large corporations, owners of 
businesses, professional men and women, salesmen, 
school teachers, and others with steady incomes do not 
purchase upon the spur of the moment. They make 


up their minds before they buy. They can be sold 


The New York Gimes 


in advance. The best medium through which to reach 
these people is the daily newspaper in which they 
have strong confidence—the newspaper they read for 
authoritative news of the day in their own community 


and throughout the world. 


The extra sales-producing power of The Times has 
been well recognized by shrewd automotive exeeutives 
who have for many years placed The Times upon their 
A-Plus schedules. They know that to do so is to put 
their advertising message before the largest volume of 


“immediate’’ prospects in the entire New York market. 





Advertising ‘Representatives 
JOHN B. WOODWARD, INC. 


New Cenier Building 
DETROIT, MICHIGAN 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 


15 








Styled to the latest taste- 
ful minute! Here is a 
mature development 
of modern design that 
turns streamlining into 
dreamlining 
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A BALL OF FIRE! 








AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 28, 1935 17 


That’s what 5,000 dealers and salesmen said when they pre-viewed 
the new Buick line-up for 1936! 


Day by day they rolled into Flint by the trainload— 
veteran Buick dealers who had heard advance rumors 
that something big was in the air—something spectac- 
ular was about to break, in the four stellar Buick 


series for 1936. 


And when they examined that brilliant array—the 
complete line of cars—the Buick Series 40 Special, 
the Buick Series 60 Century, the Buick Series 80 
Roadmaster, the Buick Series 90 Limited— when they 
heard the sales program and the engineering report 
—when they saw the advertising and sales promotion 
program—you should have seen and heard them rise 
up and cheer. 


There’s no doubt about it—Buick is the news— Buick 
is the sensation— Buick is the Buy for 1936! 


An opportunity to “go to town” 
By this time you’ve seen the eye-filling beauty and 
year ahead style of these new Buicks. 
But here’s something you can’t find out till you get 
behind the wheel. 
Every car in the line will step from 10 to 60 m.p.h. 
in 21.4 seconds or less. The figures for each series of 


cars run—20.7—19.6—20.7—21.4. 

The biggest car in the line handles with small car 
ease—and the lowest-priced car has big-car comfort 
and roominess. 

We threw away all the old dimensions of size and 
performance—kept only the Buick fundamentals of 
dependability—the great-powered valve-in-head 
straight eight engine, the torque tube drive, the sealed 


FIRST OF THE GENERAL MOTORS CARS 





chassis, and honest engineering—and set out to build 
a line of cars that would startle the world. 


What the public wants—these cars have in generous 
measure. Solid steel “Turret Top” Body by Fisher 

‘-Knee-Action—Buick improved Hydraulic Brakes— 
and Anolite pistons, which literally wear like iron, 
weigh half as much, and increase bearing life 150%. 


That’s why the unanimous verdict of these 5,000 
dealers and salesmen who viewed the whole pro- 
gram was, “Hot? It’s a ball of fire!” 


Or as one big east coast operator put it—‘‘Ride ’em 
and reap!” 


PRICES? 


*165 AND UP 


list at Flint and subject to change without notice. Standard 
and special accessory groups on all models at extra cost 





Anolite! 7hat’s the name of these new 
Buick pistons that wear like iron and 
increase connecting rod bearing life 150% 


There’s 93 horsepower in the Buick 
Special — 120 horsepower in the other 
three series — and with it, the easy 
accessibility and gasoline economy of the 
famous valve-in-head straight eight as 
Buick builds it 





Room to let! Even the trunks are in- 
creased in size — and when it comes to 
inside capacity, the line includes six and 
eight passenger models 


Ride 'em and reap! When a prospect gets 
behind this wheel, the sale is as good as 
made. Also notice that stunning instru- 
ment panel 
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August Factory Sales Reach 240,051, U.S. Reports 


Sales Include 18 182,389 Cars 
And 57,622 Commercial Jobs 


Washington, Sept. 27. — Factory 
sales of motor vehicles manufac- 
tured in the United States, in- 
cluding foreign assemblies from 
parts made in this country, 
reached a total of 240,051 during 
August, the Department of Com- 
merce announced this week. The 
sales including 182389 passenger 
automobiles and 57,622 trucks. 


This production compared with 
337,044 vehicles in July, 234,811 
vehicles in August of last year 
and 232,855 in August, 1933. The 
statistics are based on official re- 
ports to the Census Bureau. 


The following table is based on 
data received from 112 manufac- 
turers in the United States, 29 


"HURRA 


making passenger cars and 83 
making trucks, 10 of the 29 pas- 
senger car manufacturers also 
making trucks. Of 119 manufac- 
turers reporting prior to June, 
1934, seven have gone out of busi- 
ness. Figures for passenger cars 
include taxicabs and those for 
trucks include ambulances, 
funeral cars, fire apparatus, street 
sweepers and buses. Canadian 
figures are supplied by the Do- 
minion Bureau of Statistics. 


To Expand 


Grand Rapids, Mich., Sept. 27.—The 
McInerny Spring & Wire Co. is be- 
ginning alterations to its plant and 
office here to the extent of $5,000. 


ete tere 


U(AW) TAH SEE THE NEW LINE, said Kurt R. and Gus Koehler, 
Hudson-Terraplane dealers in Salt Lake City, after a glimpse of the 
new cars in Detroit yesterday. They’re discussing Hudson’s five new 
features, but won’t tell us what they are. 


f we ARE GOING 
@TO BUY A CAR” 


, 


eee 


VROLE>:. 


4/ 
cacti automobile buyers will come from 
today’s street car riders’’ —says we. 
“They will buy my car’’— says you. 


A great percentage of the families who will 
own their first automobile during 1936 do not 
know now that they are going to buy a car. 


Street Car Advertising will influence the men, 
women and children of these families every 


day, from the day they dream of owning an 
automobile, until the day they actually buy it. 


And please remember that a very high per- 
centage of these street car riding families will 
come to you with absolutely clean deals —no 
used cars to trade in as part of the purchase price. 


That is why we think you should display your 
1936 models in our 60,000 nation-wide “street 
car show rooms” with their “attendance” of 
40,000,000 daily. 


Western Advertising Manager 


20 North Wacker Drive — Chicago 





iibers Draw for 
Choice Space at 


Chicago Exhibit 


(Continued from Page 1) 
were attended by 50 representa- 
tives of each make of car to be 
exhibited. First choice of loca- 
tion went to Ford, second to Chev- 
rolet, third to Plymouth and 
fourth to Dodge. 

Following in order came Olds- 
mobile, Pontiac, Buick, Hudson- 
Terraplane, Chrysler, Studebaker, 
Packard, Cadillac-La Salle, Nash- 
LaFayette, DeSoto, Graham, Hup- 
mobile, Lincoln, Auburn, Willys, 
Reo, Pierce-Arrow, Duesenberg 
and Rolls-Royce. 

The scene of the drawings was 
the Saddle and Sirloin Club near 
the International Amphitheatre, 
where the show will be held. After 
the meeting, the group was es- 
corted through the amphitheatre 
where the layout was explained 
with particular reference to loca- 
tions and size of exhibits, and the 
special features planned in con- 
nection with the show. 

K. K. Kenderdine, president of 
the Chicago Automobile Trade 
Assn.; H. T. Hollingshead, chair- 
man of the show committee, and 
A. C. Faeh, show manager, were 
in charge of proceedings. 

Directors of the trade group 
this week appointed C. E. Gam- 
bill, past president of the national 
ind local associations and a direc- 
tor of both at present, to handle 
the proposal to have the NADA 
stage its convention here during 
show week. Gambill has already 
communicated with NADA direc- 
tors and will appear before them 
at an important meeting they are 
to hold at St. Louis next Wed- 
nesday. 


Hudson to Start 
1936 Production 
Ist Week in Oct. 


(Continued from Page 1) 

“Hudson begins its 1936 season 
in the best financial position the 
company has enjoyed in many 
years,” said Chapin. “On June 30, 
1935, cash was $9,475,890, which 
was two and one-half times as 
great as on Dec. 31, 1934. Total 
current assets increased 64 per 
cent. Meanwhile current liabilities 
| were reduced by 50 per cent. Net 
| working capital, which stood at 
$2,000,000 at the close of the year, 
amounted to more than $10,000,- 
000 on June 30. Whereas cash 
represented less than 30 per cent 
of total current assets at the 
* year- -end, cash on June 30 ac- 
| counted for more than 70 per 
cent of current assets.” 


| See 
‘Foundry Faces - 
Improvement 


In 1936 Sales 


Muskegon, Mich., Sept. 27.—The 
Campbell, Wyant, & Cannon 
Foundry Co. stock reached a new 
high of $23.75 a share on the 
New York stock exchange Sept. 
19 reflecting the recent increased 
production activity and antici- 
pated greatly improved prospects 

| for 1936. 

| The rating on that day set a 
;new record since 1929 when the 
| CWC stock hit an all-time high of 
about $50 per share. The low 
rating this year following a loss 
of 5 cents per share in 1934 was 
7%. The profit in 1933 was only 
12 cents per share. 

Net earning of 79 cents a share 
or $271,320 was reported for the 
first six months of 1935. 
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From Hobby to Habit 


In a few... short. . . amazing years, radio 
has leaped from the status of a tinkerer's 
toy to the envied position of a most mar- 
velous and all-embracing medium. 


Now accepted as an integral force in 
twenty-two million American homes, radio 
has reached the magic peaks of progress 

. but still marches on to newer and 
greater heights. 


Apace with the phenominal strides made 
by radio itself, WJR has grown, in one 
decade, from a small local station to a 
prominent place among the leading radio 
stations of America. 


Today, coincidental with our affiliation 
with the great Columbia Broadcasting 
System, WJR programs are launched upon 
the waves generated by its new 50,000- 
watt transmitter at Trenton . . . the most 
modern and efficient equipment yet devised 
in this modern, almost magic industry. 


Conscious of the added responsibility to our 
vastly augmented audience in the great new 
realm in which the influence of WJR is now 
felt... we pledge ourselves anew to the 
unending obligation of getting and giving 
the listeners the fullest possible measure of 
radio's greatest gifts in. . . religion, news, 
education, music, comedy, drama and 
amusement. r 


We are mindful, at this stage, of our great 


COLUMBIA pee: Z Soke 7 growth, of the profound debt we owe to the 


large and loyal audience of our listeners r 


BA ee 4 ee : es: é ‘| who have made possible the progress marked 


ees A] OR K ‘ y B s r zs F! today in this . your station. 
THE GOODWILL STATION 


G. A. RICHARDS LEO | FITZPATRIKK 
President Vice President 






750 K.C. CLEARED CHANNEL 
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Midwest Auto Sales Above 1934 in August 


Used Car Deals Increase 


By 37.2% Report Discloses 
| 


Chicago, Sept. 27.—New car 
sales at retail in the middle west 
increased 3.9 per cent in number 
and 8.4 per cent in value during 
August, as compared with the 
same month last year, while used 
car sales skyrocketed for a gain 
of 37.2 per cent, it is disclosed in 
the survey just issued by the Fed- 
eral Reserve Bank of Chicago. 

Both new and used car volume 
showed seasonal losses as com- 
pared with July of this year. New 
car sales were down 27.1 per cent 
in number and 25.9 in value, 
while the decrease in used car 
sales amounted to 6.9 per cent in 
August as against the preceding 
month. 

A factor in addition to the sea- 
sonal influence is cited in connec- 
tion with the drop from July to 
August. It is the appearance of 


1936 models on the market and 
the fact that the public has known 
for some time these cars were on 
the way, despite efforts to move 
the ’35 product. The _ public’s 
knowledge along these lines has 
undoubtedly provided some sales 
resistance, it is stated in the 
trade here. 

Based upon returns from 4,339 
concerns employing 479,345 work- 
ers in the state, the Illinois de- 
partment of labor made known 
today that employment rose 
slightly in August over July, with 
a .7 per cent gain in numbers and 
1.3 per cent in wage payments. 


A’ rA Cres 


sates National 


Safety Committee 
Washington, Sept. 27.—The 
American Trucking Assns., 





| 
Inc., | 


has created a_ national 
committee to continue and extend 
the campaign initiated by its na- 
tional truck safety contest, which 
closed last week. 

Members are J. F. Winchester, 
Newark, N. J., chairman; R. K. 
Carter, Richmond, Va.; S. J. 
Drummond, Birmingham, Ala.; 
Percy F. Arnold, Providence, R.I.; 
Harry E. Boysen, Philadelphia; 
Fred O. Nelson jr., New York 
City; N. F. Shilling, Memphis, 
Tenn.; S. J. Cashel, St. Louis, Mo.; 
Jack Morgan, Austin, Ind.; John 
Vander Jagt, Grand Rapids, 
Mich.; Claude R. High, Boise, 
Ida.; H. M, Lang, Los Angeles, 
and B. H. Clanton, Oklahoma 
City. 

Prizes in the safety contest will 
be awarded at the second annual 
convention of ATA, which will be 
held in Chicago, Oct. 14 and 15. 
Reduced rail rates from all parts 
of the country have been ar- 
ranged. 


There’s one sur€ way to get it. Do a more effective job of getting your new 


model story across to that section of each market which sets the pace 


and 


buys the new models first.-w+- The News-Post is made to order to do that 
job for you in Baltimore. Here’s a newspaper whose fast, pace-setting method 
of presenting news, pictures, features, sports, naturally attracts alert, fast-mov- 


ing 


‘‘let’s-buy-one-now”’ people..jw«-And that’s not all! News-Post advertis- 


ing, gives you maximum coverage of the Baltimore market at minimum cost: 


170,062 (or 84.6°7) 
rounding territory 


of the families in the ABC city zone, plus 30,997 in the sur- 
-all for 35¢ a line.wea Let’s get ’em rolling. Step up 


your News-Post schedule and step up your Baltimore sales. 


Represented Nationally by 


HEARST INTERNATIONAL 
ADVERTISING SERVICE 


Rodney E. Boone, 
General Manager 


A market of a million people can buy a lot of cars—that’s BALTIMORE 





safety 
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|furnace for making 





A TRIO FROM TWIN CITIES composed of Martin Lerhol, H. C. 
Kircherer and Fred O’Donnell seem well pleased with what they saw 
at the Hudson-Terraplane preview yesterday morning at the factory. 


‘Ford to Double 


Size of Foundry 


At Windsor, Can. 


Windsor, Can., Sept. 27.—Less 
than 11 months after starting con- 
struction of an electric furnace 
foundry at its plant here, the Ford 
Motor Co. of Canada, Ltd., today 
awarded the first of a series of 
contracts doubling the size of the 
foundry. 

While not all details of equip- 
ment have yet been decided, it 
is expected the building addition 
and equipment will run close to 
the expenditure on the first unit, 


which was approximately $500,000. 





Many Changes to 
Mark New Cars 
At French Show 


Washington, Sept. 27.—A new 
steering apparatus, new kind of 
brakes, a modified system of sus- 
pension and changes in body size 
and shape are among the innova- 
tions in French motor vehicles to 
be revealed at the Paris Automo- 
bile Salon opening Oct. 3. A re- 
port to the Commerce Department 
also says some companies have 
moved the motor forward so that 
the seats are between the axles, 
considered a decided comfort im- 
provement. 


DOWN IN DENVER WE DO IT this way. J. Botterill listens in 
as A. S. Brodhead tells Tom Botterill how. All are Hudson-Terraplane 


men from Denver visiting Detroit. 


This expenditure will bring the 
company’s expansion and modern- 
ization program authorized within 
the year in Canada and in its 
overseas territories to a total of 


| $4,500,000. 


The contract just awarded was 


|to the Canadian Bridge Co. of 


this city, for structural steel, 


| approximately $27,500. Other con- 


tracts will be let soon. Total 


| structural cost is expected to be 


nearly $150,000. 


It has already been decided to 
install another automatic electric 
alloy steel 


|for casting, similar to the nine- 


|foot furnace now 


in operation, 


| but of slightly smaller size, 7 feet 


| 11 inches in diameter. 


Electricity 


| will be provided from the com- 


| 


pany’s power house, in which a 
$2,000,000 modernization program 
making it the largest high-pres- 
sure steam industrial plant in 
Canada is now in progress. 


The addition is to be completed 
as quickly as possible, and will 
be in partial production soon after 
the New Year, it is expected. The 
complete foundry will have a floor 
space of 54,000 square feet. 


Brown reports heavy oil motors 
for trucks will be much in evi- 
dence, as the recent decree laws 
are expected to increase their 
popularity. Prospective buyers 
are interested in the forecast 
some 15-ton trucks will use only 
22 to 28 liters per 100 Kilometers. 


Passenger models to sell for less 
than $659 will be on view and one 
Salon model will be a five-horse- 
power car with a speed of 70 
kilometers an hour, priced at $527. 


RETAIL SALESMANAGER 


Thoroughly capable man, 39, 
with background of 15 years. 
Retail automobile experience, 
seeks connection with progres- 
sive Distributor or Dealer. 
Ability to organize and direct 
all departments. Accustomed 
to responsibility. References 
will attest to character and 
performance. Available Oct. 1. 


Box 731, 
Automotive Daily News, 
New Center Bldg., 
Detroit, Mich. 
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Motor Car Shipments Big Factor in Rail Recovery 


Fourth Quarter Totals 
May Show 200% Increase 


Detroit, Sept. 27. — Rail ship- 
ments of finished automobiles in 
the fourth quarter of 1935 will 
probably exceed the same period 
of 1934 by 200 per cent, K. A. 
Moore, chairman of the automo- 
bile committee, predicted Wednes- 
day at the semi-annual meeting 
of the Great Lakes Regional Ad- 
visory Board. 

“When combined with the ship- 
ping of automobile parts, tires 
and other accessories, the increase 
in the number of auto shipments 
by railroad is estimated to be 154.8 
per cent. The estimated number 
of car loadings for automobiles, 
parts, and like products for the 
coming fourth quarter is 92,361, as 
against 36,239 for the same period 
last year,” Moore reported. 

Similar increases in the shipping 
of other commodities by rail were 
predicted by other committees. It 
is estimated that cotton shipping | 
will increase 57 per cent over the | 
same quarter in 1934, while gvins 
of 21.2 per cent in lime and plas- | 
ter, 20 per cent in brick and clay 
products, 10 per cent in coal and 
coke, and 8.2 per cent in iron and 
steel, were forecast. 


Safety Will Be 
Emphasized at 


New York Show 


New York, Sept. 27.—- The im- 
portance of safety will be empha- | 
sized at the national automobile 
show here, it was stated today by 
Alfred Reeves, manager, in a} 
show bulletin directed to all ex- | 
hibitors. 

“With the increasing accident | 
toll comes an obligation for all to 
do their share toward educating | 
drivers and pedestrians to the im- | 
portance of being a considerate | 
driver, as well as a careful pedes- 
trian,” Reeves declared. 

“Everyone has his views as to 
the cause of these accidents. 
Some insist that they result from 
high speed; others from any} 
speed in the wrong place. The | 
liquor question, incompetent, 
drivers, poorly equipped vehicles, 
and other reasons, are advanced,” 
he continued. 

“Legislation may help, but the 
most important thing is educat- | 
ing everyone to the proper eti- 
quette of highway travel, particu- 
larly when piloting a car. 

“Safety, of an educational char- 
acter, and safety of design and 
equipment of vehicles, will be 
stressed at the national show, 
with distribution of booklets, 
signs, and the showing of motion 
pictures. 

“While exhibitors will doubtless 
include some safety data in their 
general lecturing, it is suggested 
that manufacturers might well 
have their lecturers and salesmen 
make reference, not alone to the 
acknowledged safety of the motor 
vehicle, as such, but to the need 
for care in driving; points for 
which statements we shall be glad | 
to supply,” Reeves concluded. 


Graham Sales 
Gain in Spite 
| 
| 


Of Early Shows 


Detroit, Sept. 27.-Healthy con- 
ditions in the automotive indus- 
try, at least so far as Graham is 
concerned, are being reflected by 
a 28 per cent increase in retail 
orders for Grahams during the 
first half of September, according 
to Robert C. Graham, executive 
vice-president of Graham-Paige | 
Motors Corp. 

This increase is even more sur- 
prising in view of the approach- 
ing automobile shows, declared 
Graham, who pointed out that 


usually retail orders show a 
marked decrease at this time. 
“The buying power indicated 
by this steady flow of orders is 
an excellent yardstick by which 
the progress towards national re- 
covery can be judged,” said Gra- 
ham, “and recently published fig- 
ures which indicate that rail ship- 
ments of motor cars for the 
fourth quarter of 1935 will prob- 
ably exceed the same period of 
a year ago by over 200 per cent 
clearly reveals that purchasing 


oo -— - 


power is increasing faster than 


we realize. 


“Foreign sales show an even 
more important gain,” asserted 
Graham. “September business so 


far is up 100 per cent over last 
year and, if war is averted in 
Europe, the complete export fig- 
ures for 1935 will probably reveal 
that world recovery, as evidenced 
by motor car purchases at least, 
is now actually around the 
corner.” 


Montreal Lawmakers 
Consider Civie Testing 
Montreal, Sept. 27. — Although 


the question of a civic brake-test- 
ing station has been set over till 







So Far This Year 


“Every Sale Makes 
the Next One Easier” 






@ International Truck dealers are 
going ahead fast these days, laying 
the groundwork for a sound, prof- 
itable business in the years to come. 
Read this letter from J. B. Hinson, 
International dealer at Waycross, Ga. 
In this town of only 18,500 popula- 
tion, supported almost entirely by 
farming, lumbering, and naval stores 
interests, Mr. Hinson is proving that 
the International franchise is a 
money maker for the dealer. Get in 
touch with our nearest branch for 
complete information on this fran- 
chise in your territory. 


Here Is What 
International 
Offers: 




































on both new and used trucks. Larg- 
est advertising campaign of any full- 
line truck manufacturer, constantly 
promoting the sale of Internationals 
in national magazines, newspapers, 
vocational publications, and through 
direct-mail. 








of America 


(Incorporated ) Chicago, IIlinois 


606 So. Michigan Ave. 


INTERNATIONAL HARVESTER COMPANY 


ceived an offer from the owner of 
a local building of the factory 
type to equip that building with 
a safety lane, and to do the test- 
ing work for the city under Police 
Department supervision at the 50- 
cent test rate set by the by-law. 


[next spring, the City Hall has re- 


That offer is not going before 
the Executive Committee officially 
for the moment, but from what 
can be learned in administrative 
circles, it appears that, when the 
time comes, to take up the brake- 
testing station question again, 


garages specially equipped with 
testing apparatus—and there are 
a number of them in Montreal be 
found putting forward their of- 
fers. 


He Has Sold 63 INTERNATIONALS 


b 
a 
; hed 


J. B. HINSON 
1300 PLANT AVE 


Wa YcROss, Ga. 


September 12, 1oas 
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A complete line of trucks from Half- MI 
Ton to powerful Six-Wheelers. A we have a the addition of tp Custocers 
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The matter then to be decided 
by the aldermen is whether the 
city itself should invest money in 
equipment, operate the station or 
stations; or whether it should al- 
low the testing to be done under 
police supervision by private firms 
with their money already invested, 
those firms to take whatever 
profit might be made on the tests. 


Charter Trade Group 


Richmond, Va., Sept. 27.—Virginia 
Automotive Trade Assn., Inc., a non- 
stock corporation, has been chartered 
here to promote and establish re- 
lations and mutual understandings 
among those engaged in the auto- 
mobile business in this state. R. 
Leslie Brown is president. 





































































NTERNATIONAL TRUCKS 
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th Dimension 





The News of Automotive Advertising 
By GERRY SCHURMAN 





Headache and Thumbing 


To Detroit radio listeners this week-end will mean a 
big headache and much thumbing of radio program pages. 
To advertisers it will mean increased coverage in Ameri- 
Three of Detroit’s four large stations 
are changing network affiliations: 
with WXYZ taking over the Blue NBC link; CKLW, across 
the river in Windsor, drops CBS and switches to the 


Mutual, which will still originate at 
Of these three changes, WJR@———— 
stands in the foreground. In addi- ; 


tion to becoming the CBS outlet, | many. 


ca’s fourth market. 


the station is pumping up its 
power to 50,000 watts. Result: 
W4JR will be more than four times 
more powerful than all the rest 
of Michigan’s radio stations put 
together and, unless another sta- 


tion has sneaked into the high-| 
power field since we last counted, | 


W4JR will stand out as one of the 


31 stations in this country to come | 
under the 50,000-or-more category. | 


Ten years ago, Leo Fitzpatrick, 
then famous as the Merry Old 


Chief of the Kansas City Night- | 2?’ : ; : 
| Knudsen, executive vice-president | 





Leo Fitzpatrick G. A. Richards 


hawks of WDAF, came to Detroit 
as program director of WJR, 
which shared its time with WCX, 


the Detroit Free Press station.| ©, Callahan, managing editor of 
Almost immediately WJR’s owner, | 
Jewett Radio, went broke. To save | 


his job, Fitzpatrick had to Save | Ghris 


the station. He found a financial 
backer in G. A. Richards, distribu- 
tor of Oakland cars in Detroit. 
Before long WJR was established 
as “the Good-Will Station” and 
today it ranks with the top inde- 
pendent stations. 

W4JR’s affiliations with the au- 


|} series of weekly broadcasts over 
| the NBC in which motor leaders 


WJR goes Columbia, 


WXYZ. 


industry have been 
Perhaps the most out- 
standing was the “FOB Detroit” 


tomobile 


told the public the story behind 
the industry. Among these who 
talked on this series were: 


Alvan Macauley, president of 


Packard and president of the} 
NACC; Kenneth Moore, Detroit 
representative of the NACC; L. 


G. Peed, general sales manager 
of De Soto; J. E. Fields, president | 
of Chrysler Sales Corp.; W. S.| 


of GM; Robert C. Graham, vice- | 
president of Graham; R. H. Scott, | 
president of Reo; Roy D. Chapin, 
president of Hudson; Harlow H.| 


| 
| 
| 
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re FITTER ED WAGONER feels good about his day's 
work to judge by the big grin 
He put in his shift making sure that a lot of people will 
find the doors of their new Plymouths easy to open 
and easy to close tight and true. 
When the cars reach the door-fitters, they are just 
about complete coming along three every minute. 
These door-fitters inspect every Plymouth door. .. test 
the handles... hinges and latches...the fi 2 or ir 
its frame. Hundreds of times an hour tha 
good, solid “clunk” of a door that closes prop 








Curtice, president of Buick; Paul 


|G. Hoffman, president of Stude-| 


baker; C. L. MecCuen, president 
of Olds; W. Huber Beal, president 
of Auburn; M. E. Coyle, general | 
manager of Chevrolet; H. J. Kling- | 
ler, president and general manager | 
of Pontiac; K. T. Keller, president 
of Dodge; M. L. Pulcher, presi- | 
dent of Federal; Howard E. Blood, 
president of Detroit Gear & Ma- 
chine, and H. T. Ames, president 
of Duesenberg, and our own W. 


Automotive Daily News. 

With as many brass hats as 
Sinsabaugh’s Sparks, the 
series of broadcasts did much to 
revive the automobile industry. 
The outstanding contribution of 
the series was that it carried to 
every part of the country the 
idea that the automobile is as 
much a part of today’s living and 
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“A Swell Company to Work for” 


rn 





Routine? Certainly. But this kind of carefulness makes 
Plymouths stand up 
outstanding makes Plymouth ow 
is job: “Plymouth is 
best place I e 


makes Plymouth performance 
ners happy 

Ed Wagoner says this 
work for 


abc 





one swell company to 


en you grin like that, you mean it.) 





worked.” (And 





That's typ 
sands of work 
f spirit to 


the way al! Plymouth's tens 
t It takes 
And it t 





it their jobs 





m 





rkmanship good 


workmanship to make a car as great as Plymouth! 


PLYMOUTH DIVISION OF CHRYSLER CORPORATION 
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IT MUST BE PAYDAY for this fellow as he punches the clock in 


the Plymouth factory. 
running in national magazines. 
Saturday Evening Post Oct. 12. 


as typically American as chewing 
gum and cellophane wrappings. 


More than 2,000,000 homes can 
now be reached from the 733-foot 
vertical antenna at WJR’s trans- 
mitter at Trenton, Mich. 


Not So Strictly Private 


A private business broadcast on 
a special network to 100,000 Plym- 
outh salesmen and dealers will be 
held Oct. 3. 
be tuned in at meetings in 34 
cities and will be held simultane- 
ously with closely-guarded pre- 
views. While it’s strictly a busi- 
ness proposition for Plymouth, 


public listens in. And just to 
make sure that they do they’ve 
listed a group of nationally-known 
entertainers including Amos 'n’ 
Andy, Lou Holtz, Lowell Thomas, 
the Grand Duchess Marie, Boake 
Carter, Howard and Shelton, and 
Howard Barlow and his orches- 
tra. 


Goodyear’s Grid Glossary 

As long as everyone is thinking 
football in the fall, Goodyear has 
decided to try to get them to 
think of Goodyear along with it. 
tience the football booklets which 
Goodyear will distribute through 
its dealers. The book covers 198 
college teams and give complete 
1935 schedules and 1934 results. 
All-American selections are listed 
with tables of leading teams, a 
glossary of terms, signals, dia- 
grams of plays and formations 


‘and scoring tables. 


Announcers’ Heyday 


Announcers approved by Ken- 
esaw M. Landis, baseball commis- 
sioner to broadcast the world 
series under Ford Motor Co. spon- 
sorship were announced Friday. 

Truman Bradley, announcer of 
the Ford Sunday Evening Hour 
broadcast from Orchestra Hall, 


Detroit, will handle the “color” 
descriptions for Columbia. Frank 
Laux, sports announcer for 
KMOX, St. Louis, and Jack 
Graney, former baseball player 


|and Cleveland radio baseball re- 
| porter, will give the play-by-play 
| descriptions over this network. 


Graham McNamee will visualize 
the world series crowds for Na- 
tional Broadcasting System. Ty 
Tyson, popular sports reporter for 
WwW/4J, Detroit, and Hal Totten, of 
WCFL, Chicago, will report the 
games. 


The programs will | 





This is one of a series of institutional ads 


This one is scheduled for the 


The broadcast will be carried 
over all stations of both the Col- 
umbia and NBC networks. 





In addition, Quin Ryan and Bob | 
Elson, both of Chicago, will report | 


the games for a network compris- 
ing stations WGN, 
WLW, Cincinnati, 


and WOR, 


| Newark, N. J. 


Ladies Were Pleased 
Winner last season of the first 

award in the prizes offered by the 

Women’s National Radio Commit- 


| tee for the “best sponsored pro- 


gram,” the General Motors Con- 
certs will return to the air Sun- 


they won’t be mad if the general | day, Oct. 6, from 10 to 11 p.m., 


EST, over the NBC Red network. 
The programs will be nation-wide 


this year, enlisting 64 stations, |Mary 


against 20 last season. 


Guest soloists this season will 
include Kirsten Flagstad, Mischa 
Elman, Richard Crooks, Rosa 
Ponselle, Jascha Heifetz and Jose 
Iturbi; guest conductors, Erno 
Rapee, Arturo Tuscanini, Sir 
Henry Beecham, Leopold Stokow- 
ski, Igor Stravinsky, Bruno 
Walter, and others. 

In addition to broadcasts 
throughout this country and Can- 
ada, the program will go out over 
short-wave stations W8XK, Pitts- 
burgh, and W2XAF, Schenectady. 


\NIAA Was Impressed 





For the most outstanding ad- 
vertising campaign of the year in 
the metal 
was awarded first prize by judges 


|T. Mitchell, 


| “Tavern” 





vertising sales promotion manager 
of Republic and G. M. Basford is 
the agency. 


In at the Death 


Roadside posters are the new 
medium for Thomas A. Edison, 
Inc., in advertising Emark batter- 
ies. They will be erected in se- 
lected eastern territories. The 
objective is to catch the buyer 
when it counts: in an emergency 
when his battery goes dead. Frank 


Presbrey Co., New York, is the 

agency. 

There’s a Tavern— 
Beginning Friday, Oct. 4, the 


Socony-Vacuum Oil Co. will re- 
place the “Socony Sketchbook” 
program on the Columbia network 
with a new musical revue series, 
“The Flying Red Horse Tavern.” 

Featuring Jim Harkins, Willie 
Morris, soprano and_ “Freddie 
Rich’s orchestra, each week the 
will introduce an out- 
standing guest artist. For the 


| opening program Dr. Roy Chap- 


man Andrews will tell of his ad- 

ventures in the Gobi Desert. 
The series will be broadcast over 

a 34-station CBS hook-up from 8 


| to 8:30 p.m., EST. 


Score-Keeping Gunman 


When the G-Men found “Pretty 
Boy” Floyd’s bullet-riddled body 
in an Ohio meadow, they also 
found 10 notches on the inside 
cover of his watch, each notch 
representing a killing. The story 
of the chase and Floyd’s career 
will be Saturday’s Chevrolet G- 
Men broadcast on the NBC Red 
network at 8 p.m., EST. 


Names in the News 

Lewis H. Yeomans, for the past 
year San Francisco representa- 
tive of J. Stirling Getchell, Inc., 
has become a partner in the Em- 
erson Foote Advertising Agency 
in that city. The new firm will 


| handle advertising for the North- 


Chicago; | 


ern California Chrysler-Plymouth 
distributor, James W. McAlister 
.. day N. “Ding” Darling head- 


‘lined the Detroit Adcraft Club's 
|} luncheon meeting Friday...Harry 


vice-president and 
secretary of Frederick & Mitchell, 


| Ine., Chicago, which is dissolving, 











| employing 


| will rejoin the Detroit staff of J. 


Stirling Getchell, Inc., Oct. 15, 
as contact man on the Plymouth 
account. He was formerly with 
Getchell as De Soto contact man. 


land Employment 
Gains, Reports Reveal 
Baltimore, Sept. 27.— Employ- 
ment in Maryland factories from 
July to August increased 2.7 per 
cent, with a gain of 4.5 per cent 
in the amount of combined week- 
ly earnings, according to the 
State Commissioner of Labor & 
Statistics, on the basis of 554 re- 
ports from manufacturing plants 
about 67,420 persons, 
whose combined weekly wages 
were $1,353,695. Factory employ- 
ment during August increased 3 


| per cent above August, 1934, and 
| the amount of combined payrolls 
| rose 11 per cent. 


field, Republic Steel | 


at the 13th annual conference of | 


the National Industrial Adver- 
tisers Assn., at Pittsburgh Sept. 
18, 19 and 20. S. A, Knisley is ad- 


SOM 


Young people in their 


Manufacturing industries in Bal- 
timore reported a gain of 1.9 per 
cent in employment and 4.3 per 
cent in payrolls from July to 
August. Compared with a year 
ago employment was 1 per cent 
higher and payrolls 12.1 per cent 
higher. 


teens and early twenties 


will be, in a decade, your 
best prospects for new car 
But as yet they 
buying 


sales. 
haven't 


of 


come 


ave 
age. 
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Traffic Deaths 
Show Decline 
As Winter Comes 


Washington, Sept. 27.—A down- 
ward trend of automobile fatali- 
ties is indicated in latest reports 
from 86 principal cities to the 
Census Bureau, due apparently to 
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Lines, Springfield, Mass., operat- 
ing between New York and Bos- 
ton; the B. & W. Lines (Boston- 
Worcester Street Railway Lines); 
the West Ridge Transportation 
Co., running from Warren, Pa., to 
Binghamton, N. Y.; the Frank 
Martz Coach Co., Inc.; and White 
Way Coaches, Inc., with daily 
service from New York City to 
Washington, D. C. It is antici- 
pated by the company that by 


| . 
oe Business Increases 


University Surveys Show 

Toledo, Ohio., Sept. 27.—Toledo 
business during June, July and 
| August, was 9.9 per cent above 
|last year on eight important in- 
| dexes, according to the report 
made by the College of Business 
Administration of the University 
|of Toledo. Auto and truck regis- 
trations recorded the _ greatest 
| gain, 48 per cent. 


cent ahead of 1934. Bank debits 
and postal receipts also showed 
gains, but street railway traffic 
and building construction were 
slightly below last year. The 
August business level here was 
the highest since June, 1931. 
Employment at 57 _ leading 
plants during the summer months 
was 15.9 per cent ahead of 1934. 


Improved Schedules 


23 


ules of the A. O. Smith Corp. here 
are heavier than a year ago, and 
about 400 employes have been 
added in the last 30 days, John 
Kelly, sales manager of the 
frames division, has declared. 


Contributing factors, Kelly said, 
are the so-called staggering or 
leveling of production in the au- 
tomobile industry and improved 
business conditions. Frame out- 
put started this year about the 
latter part of July and the Smith 


spring, Pierce-Arrow coach travel 
will be available throughout the| Carloadings, department store 
east and will be gradually reach-| sales, electric power and news- 
| ing into the middle and far west.| paper advertising were 10 per 


Benefit Suppliers plant has since been gradually 
Milwaukee, Wis., Sept. 27.—Au-| moving into bigger production. 
tomobile frame production sched-| The payroll is now about 4,800. 


the passing of summer. In the 
week ending Sept. 14 fatal acci- 
dents totaled 124, the lowest 
weekly toll since June 15 and 59 
under the corresponding week 
last year. All summer the weekly | 
figures ranged from a low of 123 
deaths to a high of 186. 

During the first 37 weeks of 
this year 5,805 traffic fatalities 
occurred in the 86 cities, com- 
pared with 5,901 in the 1934 | 
period. 

Twenty automobile deaths oc- | 
curred in New York in the week | 
ending Sept. 14, against 19 the | 
previous week and 25 last year. | 
In Chicago there were eight fa- 
talities compared with 11 the pre- 
vious week and 18 in the same 
seven days of 1934. Los Angeles 
reported six deaths against 13 the 
previous week, while San Fran- 
cisco had no deaths for two| 
weeks. Boston and Philadelphia | 
each reported four for the week. 

Out of 86 cities 46 had no traf- | 
fic deaths in the week, while 32 | 
reported reductions in fatalities 
under the previous week. 


New P-A Buses 
Are Operating 
On Many Lines 


Buffalo, N. Y., Sept. 27.—Since 
the announcement of the new) 
Pierce-Arrow 15-passenger coach 
two months ago, a number of 
these units have been put into} 
operation in the East, and a com- | 
pletely new department was or- 
ganized by the Pierce-Arrow Mo- 
tor Corp. early in September to 
devote its entire effort to the dis- 
tribution of the new coaches. A. | 
M. Russell, who has been associ- 
ated with Pierce-Arrow for many | 
years in executive capacities in | 
the field, has been recalled to the 
factory as manager of the com- 
mercial coach division. 


From one to four units of the | 
coaches are already in operation 
on a number of lines. More than 
100 inquiries have been received 
from bus companies throughout | 
the country, it is said, and active | 
negotiations are reported to be | 
well under way with more than a | 
score of operators. 


The latest addition to the 
Pierce-Arrow family of coach op- | 
erators is Buffalo - Washington, | 
Inc., now maintaining a daily ex- 
press service from Niagara Falls | 
and Buffalo to Baltimore and 
Washington. Other lines with 
Pierce-Arrow coaches in daily 
service include: the Blue Way 
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THE POWER TO SAY 


That’s what Business Week’s 90,000 readers mean to you. 


Every one of them can buy your car if he wants it. He has a responsible position, 
a respectable income, an above-average list of personal and business needs. 


But he can also spoil the sale of your car —if he doesn’t want it. For he’s the head 


<_< DURING THE — : ; , 
— of the family, the income-producer, the dotted-line signer. 


AUTOMOBILE SHOW 


NEW YORK 


OR ANY OTHER TIME ... stop at 
this modern, 24-story hotel, in the | 
very center of Times Square. Within | 
4 minutes WALK of “Radio City,” 69 | 
theatres and Madison Square Gar- 

’ den! (Automobile men know a good 

 value—that is why so many of them 
choose the Piccadilly.) 


And, lest we forget, from nine a.m. to five p.m. he holds that same power over 
the sales success of your commercial vehicles. 


Your advertising budget will hardly feel the addition of Business Week. But your 
sales organization will feel its benefits many a time! 


BUSINESS WEEK 


Business Paper 
NEW YORK CITY 





Finely furnished rooms with 
all up-to-the-minute conve- 
niences (including 60 - watt 
bathroom bulbs—a great help 
when shaving)! 


Daily rates as low as 


$252 
SINGLE 
(Write for reservations to in- 
sure choicest accommodations) 


The Executive's 
330 WEST 42nd ST. 





Says Industry W 


Tolerate Interference 
(Continued from ‘Page 1) 
Industry is already feeling the ef-| this year will equal those of any 


fects of the so-called breathing 
spell which has been promised us.” 

“Times are surely getting bet- 
ter,” Sloan announced. “We have 
reached a point where we are 
convinced that the depression is 
behind us. Now we must face the 
problem of liquidating some of | 
the actions injected into 
picture. 


“The forces of recovery will be 


aligned against the deflationary | 


forces of adverse political action.| discard quack 
| warned his hearers. 


But as long as the forces are 
strong enough to control political 
forces, the way out is assured. 

“A new spirit prevails every- | 
where in the Nation. There is no 
longer fear, and confidence in the 
future is due to the belief that | 
times are getting better and| 
better.” 


The automotive chieftain 
bile industry 


LANHOUNCINE 


“The 


PILLBOX STRAIGHT 


"i ENTLEMEN, here is a revo- 

lutionary new automotive 

marvel—streamlined naturally, 

like a tree! It’s colossal! It’s the 
works! It’s got everything PLUS 

If it’s so good, how are you going 

to get people to buy it 


you start? 


Ask a sound advertising man. 


He’ll probably say, 


tise it consistently in 
Yorker. A national weekly,” 


he, 


more than 126,000!” 


But why go after 126,000 when 
there are more than 126,000,000 


people in the U.S.? 


Because if you sell these partic- 
ular 126,000 you will sell the others. 


the 


de- | Laughlin, 
clared that sales in the automo-| Motors of Canada, 
in other countries | Thomas, 


“First, adver- 


“with a selective circulation of 
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Moat Challenges New Deal to Liquidate Schemes 


© es 


Will Not 


previous year. The progress out 
of the distressing economic period 
applies to the entire world and 
the automobile business is an ex- 
cellent yardstick with which to 


| measure recovery in all other in- | 


dustries, he said. 

“Now it is time for the people 
| of the United States to get back 
to sound fundamentals, and we | 
must liquidate the panaceas and | 
theories,” he 


General Motors officials who 
came to Lansing with Sloan in- 
cluded W. S. Knudsen, executive 
vice - president; Albert Bradley, 
Donaldson Brown, R. H. Grant, 
O. E. Hunt, John L. Pratt and 
| C. E, Wilson, vice-presidents; T. 
Ss. Merrill, secretary; R. S. Mc- 
president of General 





Ltd.; John 
counsel; H. A. 


, general 


How do 
They 


styles and sta 


The New 
says 


But all 


cities. 






PONTIAC’S 


PAYROLL is on the make. 





Here are a group of 


workers returning to their jobs and soon the plants will be in full 


blast on 1986 cars. 





_The early show date has helped thus far. 


Brown, general manager of the | rett, director of public relations. 


Canadian corporation; Edward F. 
general manager of the 
Fisher Body Co., and Paul Gar- 


Fisher, 


33 


are the ones who set the 


They 


rt the trends. 


are the people that other people copy. 
Many of the 
More of them live in other big 


m live in New York. 


of them are keen to 


buy new things—when they are 


good. Keen to 


be first and buy first. 


And they usually are first to buy 


not only new cars, but new refrig- 


What have 


erators, soups, 


sheets, socks, silks. 


you to sell ? 


NEW YORKER 


as WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


Annual Automobile Issue—Novemnber 


2nd 








| 


|high wages. 


The General Motors party was 
introduced at the luncheon by C. 
L. McCuen, president of Olds. 

In the evening Sloan and Knud- 
sen went to Flint where they ad- 

| dressed more than 1,200 business 
| and professional leaders at a ban- 
| quet staged as a prelude to the 
|introduction of the four new 
| Buick lines. 

The benefits accruing to both 
manufacturers and workmen 
through moving the automobile 
show date forward two months 
and thus securing a more equal- 

|ized employment year, were de- 
scribed by Knudsen, who said: 

| “It is not possible for a cor- 
poration to make returns unless 
it has its men working and keeps 
|them working. The decisions that 
have been made during this year 
with reference to moving the 
automobile show ahead will, I 


| hope, have effect, that we may be | 


| able to give men steadier work. 
| The underlying labor principle of 
the automobile business has al- 
ways been that we should pay 
Seasonal changes 
have sometimes made it hard for 


|us to keep men steadily at work. 
|I think that it is quite possible 


that we should be able to increase 
the average hours to the man 
very materially. I can tell you on 
behalf of the corporation, taking 
| the picture as a whole, that we 
| have been able to increase hours 


{ 
| 
| 
| 
| 





Eastman To Be 


Feature Speaker 
At Truck Meeting 


Chicago, Sept. 27.—As the pro- 
gram for the American Trucking 
| Assns. convention to be held at 
the Stevens Hotel Oct. 14 and 15 
takes shape, it is certain that the 


| meetings will be addressed by a 


number of nationally prominent 


| men. 


Heading the list, it was made 


| known today by Chester G. Moore, 


chairman of the program com- 


| mittee, is Joseph B. Eastman, fed- 


| 


| carriers, 








this year over last year, and last 
year was increased over the year 
before. That means that we have 
been able to give into each en- 
velope a larger amount of money 
than was in it the previous year, 
which, after all, is the most im- 
portant thing.” 

Friday evening Sloan and Knud- 


| sen were guests of honor at the 


| Detroit to attend a two-day 





annual banquet of regional, zone 
and district service managers of 
Pontiac Motor Co. at the Hotel 
Statler in Detroit. More than 400 | 
Pontiac field men were to be in) 
con- | 
vention that opened Thursday 
evening. 








OR MAXIMUM QUIETNE 


PRECISION BEARINGS 


BALL. RYLLER AND THRUST 


| addresses include Gov. 


eral coordinator of transportation. 
Other celebrities scheduled for 
Harold G. 
Hoffman of New Jersey, a leader 
in the campaign for highway 
safety, and Ted V. Rodgers, presi- 
dent of the ATA. 

Eastman’s appearance is arous- 
ing particular interest in view of 
the new federal regulatory act 
which, it is expected, he will dis- 
cuss freely in his talk. This law, 
incidentally, will take precedence 
among subjects brought up at 
the convention. 

Another expectation is that the 
meetings will bring out the pro- 
gress made nationally since the 
law was passed and the conven- 
tion probably will take action re- 
garding future procedure by “for- 
hire” operators in connection with 
the federal regulatory act. 

Program plans call for group 
meetings of over-the-road com- 
mon carriers, not-for-hire opera- 
tors, cartage operators, contact 
dump truck operators, 
automobile haulers, and furniture 
movers. Rates and tariffs, taxa- 
tion, safety, insurance and other 
problems will be in the limelight 
during the meetings. 

The Illinois Highway Users 
Conference, Cartage Exchange of 
Chicago and Central Motor 
Freight Assn. will be the active 
hosts to the convention delegates. 


Pontiac Will Build 


$40,000 Storage Shed 
Pontiac, Mich., Sept. 27.—A 
permit was granted to the Pontiac 
Motor Co. this week for a §$40,- 
000 car storage shed. This is part 
of the expansion and renovation 
program which the company has 
been putting through this year. 
It is the policy of the company 
to have a two-day supply of cars 
on hand at all times in order that 
dealers’ orders may be filled with 
the particylar models and body 
styles desired. With the expand- 
ing production scheduled for the 
coming year, storage facilities 
were found necessary. The build- 
ing will be 370 feet long by 349 
feet wide. 
Lewis M. Wrenn, city engineer, 
predicted that fall residential ad- 
ditions and repairs would increase 





| considerably as a result of Pontiac 


announcement that 
would be reopened 


Motor Co.'s 
the foundry 
soon. 


AND ENDURA 


NORMA-HOFFMANN BEARINGS CORP'N, STAMFORD, CONN., U.S. 





New Fisher Bodies Make Bow 


Oo sn ceca 


AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 28, 1935 


in °36 Buick Line 


Solid Steel Turret Top, 


More Roominess Featured 


Detroit, Sept. 27.—With safety 
the governing factor in their de- 
sign, the 1936 solid steel “turret 
top” Fisher bodies being intro- 
duced today on the four new 
Buick lines afford greater protec- 
tion to the motoring public, ac- 
cording to E. F. Fisher, general 
manager of the Fisher Body di- 
vision, General Motors Corp. 

Wider, deeper seats, more head- 
room and leg-room to increase 
bodily comfort and reduce fatigue, 
safety glass, dual windshield 
wipers, sloping V-type windshield 
to reduce hazardous reflections, 
improved Fisher no-draft ventila- 


tion, and one-piece seamless steel | 


roof are cited among the safety 


under the cowl, are said to give a 
30 per cent increase in the swept 
area. Dual inside sun visors, cov- 
ered with the same material as 
the one-piece headlining, are sup- 
plied with provision for mount- 
ing a radio loudspeaker between 
them. 

Armrests are provided for the 
driver and his front seat passen- 


ger. These metal-backed, sponge- | 
rubber cushioned rests serve a| 
double purpose in that they are} 


employed also as door handles. 
This has made possible the 
mounting of the remote control 
locking handle, the crank handle 
operating the ventipane and the 
snap lock well forward where 








The drip shield over the venti- | 


panes of the no-draft ventilation 


system, designed to exclude down | 


drafts and rain, has been im- 
proved. The cowl ventilator, V- 


shaped to conform with the wind- | 
is hinged at | 


stream windshield, 
the rear. 

Many Features 

Other 

“turret-top” bodies 

width split-back seat in certain 

models, 


features of the new | 
include full- | 


recessed foot rest, ton- | 


neau ash receivers, front seats ad- | 


justable over a four-inch range, 
slip-spin door handles, and double- 
bitted keys. In the locking handle 
with which the 
equipped the key cannot be re- 
moved unless the lid is locked. 


Either mohair or Bedford cloth | 


upholstery is obtainable in the 
new Buicks. Springs used in the 
cushions and seat backs are indi- 
vidually wrapped in burlap. 





trunks are} 


Most people of advanced 


years are past their buying 
age, as insurance statistics 
readily show. Promotions 
to this age group are large- 
ly waste. 


25 





features incorporated in the new | they sina out of the way. 


designs. 
Length Increased 


The overall length of the bodies | 
found on the new Buicks, from 
the dash to the trunk, in every | 
instance is greater than it was a 
year ago. The four-door sedan of 
the Special, or Series 40, is seven 
inches longer than its predecessor, 
though the wheelbase of the car 
has been increased less than two. 

The same model in the Cen- 
tury, or Series 60, is three-quarters 
of an inch longer, while the body 
of the four-door sedan in the 80 
Series, or Roadmaster, a new- 
comer to the Buick line, is four 
and one-half inches longer than 
the corresponding model in the 
1935 Series 90. The overall length 
of the body gracing the new 90 
Series sedan is one and one-half | 
inches greater. 


Widths of the seats likewise | 
have been increased, with the re- | 
sult that the two- and four-door | 
sedans provide accommodations | 
for six passengers instead of five. | 
The front seat of the low-priced | 
model is four inches wider. In 
the 61, the four-door sedan of the | 
0 Series, it has been widened one 
inch, and in the 81 and 91, three | 
and one-half inches. 


Head-room in all models is} 
greater. There is one and three- 
quarters inches more head-room 
in the back seat of the 41, one 
inch in the 61, two and seven- 
eighths inches in the 81 and two 
inches in the 91. 


Top Refined end «= OLDSMOBILE 


The basic principles governing | 
the “turret top” type of construc- | 
tion remain much the same in the 
new Buick bodies, although many | 
refinements are in evidence. 

All sedan models in the Buick 
line have built-in trunks, the sides | 
of which form an integral part of 
the rear quarter panels and are 
welded to the one-piece steel roof, 
said to provide increased strength 
at the rear, as well as space for | 
baggage. The six-wheel models 
of the 41 and 61 have trunks with 
a content of 14 cubic feet, an in- 
crease of more than 57 per cent. 
The trunk of the 81 contains 17 
cubic feet and the 91, 16. In cars 
equipped with but one spare, the 
tire is mounted on the floor of | 
the luggage compartment. 

The steel front end assembly of 
the new “turret top” body by 
Fisher has been strengthened by 
the addition of a secondary brace 
to supplement the airship-girder 
type, a change necessitated by the 
fact that the doors are hinged at 
the front in the new models. 


Asphalt Insulation 

An asphalt impregnated dead- 
ener, said to be more efficient as 
insulation against heat, cold and 
sound than the type of material 
used in the 1935 “turret -top” 
bodies, covers the inside of the 
steel roof and the metal side 
walls. The dash is covered with 
a felt and fibre-board deadener, 
while a layer of heavy jute is laid 





PLANT FACILITIES ENLARGED 


FISHER BODY PRODUCTION LINE 


FISHER BODY PRODUCTION LINE 


OLOSMOBILE FINAL ASSEMBLY LINE 








The diagram at the right gives a graphic idea 
of the proportions in which Oldsm bile produc- 
tion facilities have been increased for 1936. 


"36 Production Now Under Way... 


Nineteen thirty-five was the greatest year in Oldsmobile’s his- 
tory. Eve rything points to a still greater year in 1936, with an 
all-time high in sales. Some good territories are still open to 
aggressive “qualified business men. Use the coupon below if 
you would like to get away, with Oldsmobile, to a flying 
start toward a profitable 1936. 


OLDSMOBILE FINAL ASSEMBLY LINE 





in preparation for early shipment to 
dealers everywhere of Oldsmobile’s 
two great lines of cars for 1936. 


D. E. RALSTON, 
Vice-President and General Sales Manager, 


Olds Motor Works, Lansing, Michigan. 


Wheels are turning in the greatly-expanded Oldsmobile plants ‘g 

... new thousands of men are on the payroll . . . active pro- 

duction of the 1936 cars has started ... volume production 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Dear Sir: 


will soon be the order of the day. 


Please send me, in confidence and without obligation on my part, complete information on 
Oldsmobile’s Sales Plans and Franchise for 1936, 


For 1936, Oldsmobile has developed two great lines of cars... 
a big, new Six and a luxurious, new Eight. Soon they will be 
rolling off the lines at a new, high rate . . . soon they will 
be speeding to dealers from coast to coast . . . soon dealers 


Name 


Business — 


across the steel flooring oom will be ready for a record-breaking year with the big, new aan 
promt So Bask. Mutensive use aise | “Car That Has Everything” for 1936. City eae ; 


is made of rubber to prevent the 
seepage of dust into the luggage | 
compartment and elsewhere. 

Dual windshield wipers, mount- 
ed at the bottom with the motor 





COMING: S%e BIG NEW Cex that has Everjlhing [ 















Added Beauty 


and Power 


(« ‘ontinued from Page 14) 


for both front and rear bumpers 
carry the familiar Packard red | 
hub cap hexagon. 

One inch more leg room is pro- 
vided in the front compartment of 
all body models and in all sedans 


the rear seat compartment is one | 


and one-half inches wider. New 
type arm rests further increase 
elbow room in the rear seat. All 
sedans have an integral foot rest 
built into the rear of the front 
seat. Head room of the touring 
and standard five-passenger se- 
dans has been 
quarters of an inch without in 
any way detracting from the low 
exterior appearance. 

Other changes in the “120” giv- 
ing added comfort, ease of handl- 


increased three- | 
is claimed, a more nearly idea cool | 


| siderably greater angle at the top. | 


The Packard Eight engine de- | 
| livers 130 brake horse power, the | 


| Super Eight 150 horse power and 
the Packard Twelve power plant 
175 horse power. 
are provided with power brakes. 

Engines of all three cars are 
provided with full flow oil filters 
and each has an oil cooler. 


tappets of the Twelve 
automatically. The Twelve en- 
gine also is provided with a new 
carburetion system which gives, it 


gasoline and air mixture. 
The three models are provided 
with automatic chassis lubrication 





which keeps the chassis lubri- 





PACKARD TURNS TO RINGLING to present accomplishments to 


dealers and distributors. 


In this three tent show at the proving 


grounds were many things beside new cars which should help dealers 


in 1936. 


ing, convenience and_ greater 
beauty would in themselves make 
a long list. 

The larger and more 
Packards appear longer 
sleeker through a new radiator 
design. It is narrower at the 
bottom and rakes back at a con- 









sewers! Manage 


RL ee ee) 


costly | 
and | 





NATIONAL REPRESENTATIVES. HEARST INTERNATIONAL ADVERTISING 


cated while the car is 
driven. Occasional filling of 
central oil reservoir is the only 
attention needed. Each car also 
has shock absorbers which are 
adjustable with manual setting of 
a knob at the dash. 
Bodies of the three 


lines of 


SERVICE 


Hy- | 
draulic valve silencers keep the | 
adjusted | 


being | 
al 


All three cars | 





THE LEADING AMERICANS 
ARE JUST RIGHT 


Economists say that men and women in 
their 30s and 40s are earning the bulk 
of America’s income today. Unquestion- 
ably your best prospects for new car 
sales are in this active age group. 
reach more of these live prospects with 
the minimum of waste, adver- 
tise in a paper whose appeal 
is to young, active men and 
women. 
American gives vou the larg- 
est evening circulation in 
town: more important, 
reaches 
trated circulation among 
young people in their 
and 40s. 
best customers for new cars 
—or anything. 
yours for the—Advertising. 


CHICAGO AMERICAN 


.a good newspaper 


| 


Feature Latest 1936 Cars| 
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New Packard Models Make First Public Bow 


ABOVE is the new Packard 12,@ 


sedan limousine for 1936, a seven- 
passenger parlor on wheels. At 
the right is the new Packard 120 
coupe. 





larger cars are more luxurious, | 
comfortable and roomy. Wheel 
bases run from 127 inches on th2 | 
Packard Eight five-passenger se- 
dan and 144 inches on the Pack- | 
and Twelve seven - passenger se-| 
dan and sedan limousine to 165 
inches on the Super Eight com- 
merical chassis. There are eight 
different chassis in the 
lines with 36 different body mod- 
els, not including the custom wai 
commercial cars. 

Packard is now in full produc- | 
tion on all of its four cars. 


‘a 
U.S. Gasoline Stocks | 


Face Drastic Reduction | 


Washington, Sept. 27.—The U.| 
S. Bureau of Mines forecasts 
“there is now little doubt” that 
stocks of finished and unfinished 
gasoline will be reduced to 51,- 
000,000 barrels by Sept. 30 from 
the 53,000,000-barrel level of Au- | 
gust. This is a normal curtailment 
in conformity with the seasonal | 
reduction of demand. 

A reduction of 960,000,000 — 
rels is contemplated for October. | 
The October demand for crude} 
oil is estimated by the Bureau of | 
Mines at 79,180,000 barrels. This} 


three | 









To 





In Chicago, the 


it 


the largest concen- 


30s 
Here are Chicago’s 


And they’re 


| 





| duction of 2,554,000 barrels, com- 


-24, Warren C. Brown, president 
|in output falls on California and 18-24, : »P 

. : of the Nashville Automobile Dealers 
Texas. Current production in the| a.sn, announces. The show com- 


| Detroit and at the Proving Grounds. 


| dealers being represented by Paul 
| Wishart, and Bud Johnson. 


| Packard men to Detroit, The roll call is, left to right: Ryan, Cincin- 



































































will require a daily average pro- | Nashville Show 


Nashville, Tenn., Sept. 27—The 
annual Nashville Automobile Show 
will be held at the Hippodrome, Nov. 


pared with a daily average re- 
quired in this month of 2,613,000. 
| The brunt of seasonal reductions 


former state has been approxi- 


: mittee to be in charge of the event 
mately 138,000 barrels excessive. 


will be announced in a few days. 









FROM WAY DOWN WEST come C. W. Manford and W. W. Ford 
of Houston and San Antonio, Tex., to attend the Packard party in 

































Minneapolis Dealers sell Williams, Holt Motor Co.; 
E George Young, Swanson and 

Form Used Car Club Scheefe; and George Higbee, 
Minneapolis, Minn., Sept. 27.—|Grossman Chevrolet Co. was 









named to perfect the organization. 
Regular meetings of this club will 
be held the first Wednesday of 
each month. Only those men 
directly in charge of the used 
automobile departments of new 
automobile dealerships will be 
permitted membership in the 
organization. 


The Minneapolis automobile deal- 
ers have sponsored the organiza- 
tion of the Minneapolis Used Car 
Department Managers Club. 
Twenty-five firms were repre- 
sented at the first meeting, the 

















A committee composed of Rus- 























FROM THE OHIO AND THE WABASH come this delegation of 








nati; Wallace, Lafayette, Ind.; Thompson, Muncie, Ind.; Baldridge, 
Columbus, Ind., and Richardson, Cincinnati. 









Sparks 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


do, it was easy to understand 
why his ’36 lines reflect the 
thinking of the man _ himself. 
Faulkner is a stylist, always has 
been, and believes that the Amer- 
ican buyers are strong for indi- 
viduality of design. He thinks 
that an appeal to desire for such 
individuality will sell lots of cars 
for him next year, and that’s the 
path he will follow. His plans as 
outlined to us bear out this be- 
lief. You’d say so too, if I were 
permitted to say what the pro- 
gram is instead of hint at it. 
* * * 

AS FOR THE preview party 
itself—well, that, too, was charac- 
teristic of the way Faulkner does 
things. That the party included 
automobile editors from New York, 
Chicago, Detroit, St. Louis, Wash- 
ington and other important cen- 
ters testifies to the popularity of 
the president of Auburn with the 
Paul Prys. 

of Ed * 

THE HOUSE of Packard doesn’t 
fool when it comes to staging a 
preview. It does things in a big 
way and we had proof of this on 
Monday when the high command 
let down the bars and we auto- 
mobile editors jumped over them 
as nimbly as the sturdy ram that 
was a star exhibit at the proving 
grounds of the company, where 
the preview was held. The ram 
was used to illustrate the point 
that it takes 40 fleeces like his 
for the broadcloth used in one 
Packard. 

But that’s neither here or there. 
What we went to see were the 
new cars, which we did, using 
the stamp of approval as evidence 
of our admiration for the ’36 line. 
We rode in ’em around the prov- 
ing grounds race track, which is 
2% miles in circumference and 


the fastest in the world. And we| 
bumped over the 17 miles rough | 


and ready roads which are used 
to prove and improve Packard 


stamina. 


* a * 


WHERE WE GOT our surprise, | 
in which | 
2,000 or} 


though, was the way 
Packard handled the 
more distributors and dealers. It 
took 71 buses to carry them to 
Utica. There they found three 
huge circus tents of the Ringling 
type and several 
Each department of the factory 
sales and service had a_ booth, 
with attendants in charge to talk 
to the visitors and tell ’em what 
they wanted to know about 
everything. I never saw anything 
so complete before or better 
handled. 


The grand finale of the meeting! Gilpin’s staff will have sold 40,000 | 
| 


New 1936 Buick FOB Prices 


Series 40 Special— 


Four Door 5 Pass. Sedan—with 
built-in trunk 





built-in trunk 


smaller ones. | 


2 Pass. Business coupe—with deck 

4 Pass. Sport Coupe—with opera seat.... 
4 Pass. Sport Coupe—with rumble seat. . 
4 Pass. Convertible Coupe—with rumble. 
Two Door 5 Pass. Victoria Coupe—with 


came on Tuesday when more than 


and a half million 
back home by the 


and dealers. 
+ * aa 


nearly two 
were driven 
distributors 


strations to express community 


ent units of GM—Oldsmobile and 
Buick. It has been the policy of 
Alfred P. Sloan to encourage 
friendly relations between each 
factory and the city or town in 
which each is located. He doesn’t 
believe in this absentee-ownership 
idea. 
most successfully. 

Lansing Wednesday noon staged 
a civic luncheon for GM execu- 
tives and Oldsmobile officials and 
present from the high command 
were President Sloan, Executive 
Vice-president Knudsen and Vice- 
President Grant. It was at this 
luncheon that Sloan made his 
sensational statement about the 
depression being over and his 
views were first-paged in the lead- 
ing papers of the country. The 
way the citizens of Lansing 
greeted President McCuen of 
Oldsmobile at this luncheon was 





strong proof of the friendliness | 


of the City toward Olds and the 

pride the town folks have in the 

factory being located in Lansing. 
* * * 


THAT EVENING in Flint 
of Commerce was host and Mike 
Gorman, editor of the Flint 
Journal, was the toastmaster who 
rocked the gallery with his merry 
quips. Messrs. Sloan, Knudsen 
and Grant occupied grandstand 
seats and 1,200 of the citizenry 
sat at the tables. 
* pg of 

AND THE NEXT night the 
conductor was among those pres- 
ent at the Pontiac banquet at the 
Statler when 400 of the field men 
were stirred to enthusiasm over 
| the outlook for 1936. Doc Gilpin, 
general sales manager, controlled 
the oratory and in response 
his call Knudsen, Grant and W. 
A. Fisher spoke. 

The conductor picked up plenty 
of news as to what Pontiac did in 
’°35 and what it has set its quota 
at for ’36. First of all, it has made 
good its prediction that in ’35 it 
would double its ’34 sales. 
gathered from Doc. Gilpin’s talk, 


Up to Sept. 


count had reached 106,505 





| Sept. 1 and the end of December 


118 Inch Wheelbase 
1936 
List 
Price 


Reduc- 
tion 


$ 885 
765 
820 
820 
905 


$ 50 
40 
45 
45 
30 


835 40 


Series 60 Century—122 Inch Wheelbase 


Four Door 5 Pass. Sedan—with 
built-in trunk 


4 Pass. Sport Coupe—with opera seat.... 
4 Pass. Sport Coupe—with rumble seat. . 


1090 
1035 
1035 


385 
350 
350 


66S 
66S 


4 Pass, Convertible Coupe—with 


rumble seat (fender well only) 


1135 370 


Two Door 5 Pass. Victoria Coupe—with 


built-in trunk 


1055 350 


Series 80 Roadmaster—131 Inch Wheelbase* 


Four Door 6 Pass. Sedan—with 
built-in trunk 


1255 S 


6 Pass. Convertible Phaeton—with 


built-in trunk (fender well 


only).... 80C 1565 ° 


Series 90 Limited—138 Inch Wheelbase 


Four Door 8 Pass. Sedan—with 
built-in trunk (fender well 


only).... 90 1845 210 


8 Pass. Sedan—Limousine—with 


built-in trunk (fender well 
Four Door 6 Pass, Sedan—with 
built-in trunk (fender well 


9 


only).... 90L 1945 


only).... 91 1695 


All 1936 prices include safety glass all around. 
*There was no Series 80 in the 1935 line. 


2,000 cars of a retail value of | 


CAME WEDNESDAY and with | 
it not previews but civic demon- | 


feeling toward two of the promin- | 


This plan has worked out | 


Pontiac retailed 72,862 units in ’34. | 
1 of this year the} 
and | 
signs now indicate that between | 





more, which will give 146,505 for | 
the calendar year. 

So it is with all the confidence | 
in the world that President Kling- 
ler has set a quota of 225,000 for 
the ’36 model. Already the assem- 
bly lines are in operation and 
500 units a day are being pro- 
duced. By announcement time 
there will be 12,000 in the hands 
of the dealers. 

* * 

HONEST, the whispering gal- 
|lery had it right—Hudson and 
| Terraplane have surprises in store 
for the great American public. I 


* 


it | 
was the same story. The Chamber | 


to | 


As I | 


27 


=| has verbotened me to even talk 


WHEN THEY PASSED THE HIGH SIGN to hone-up Charlie 
Trevellyan, assistant sales manager of Olds, used a .44 Colt to protect 
hisself from the dusky razor wielder from the southwest. 


sneaked in the back door Fri- 
day morning when some _ 400 
distributors were shown every- 
thing. Personally, I saw “five 
things I never saw before,” quot- 
ing one of the slogans I heard. 
By which I mean, the Hudson 
company has more on the ball 
than it ever has had in any one 
of its previous 26 years. Which 
is saying a lot when you look back 
over the records and note the 
number of firsts this veteran 
company has produced. I'd like 
to hint at what these surprises 
are but Sales Manager Bill Tracy 


in my sleep about them. 
* * + 

BUT I CAN SAY that the pres- 
entation of the new lines was 
one of the best I have seen on 
the '36 circuit. The introduction 
was highly dramatized and if 
those distributors do not go home 
completely sold on the program 
and get back of the factory in its 
ambition to double its produc- 
tion, I’ll sell my franchise in the 
Paul Pry association. 

Particularly original was the 
luncheon given the visitors. They 
were taken to the Grosse Pointe 
Yacht Club, within a_ stone’s 
throw of the factory, and fed 
buffet style. 

- * 7 

SPEAKING of the Grosse 
Pointe Yacht Club thisaway gives 
the column the opportunity to 
break the news that George M. 
Slocum, publisher of ADN, has 
just been elected commodore of 
this organization. And the visit 
of the Hudson distributors and 
factory executives was his first 
opportunity to extend a welcom- 
ing hand to frat brothers like 
these. 

G. M. S. is not a rocking chair 
sailor. He is skipper of Spray, a 
sturdy motor cruiser, and it is 
but natural that he should fly 
the burgee of a commodore. He’s 
one of the seafaring Slocums, 
and point with pride to the fact 
that one of his ancestors, old 
Joshua Slocum, was the first to 
sail around the world alone in a 
sloop and the first man to ever 
sail around both capes. 


Aare 


Harrison history is a record of progress .. . 
of constantly improved design, engineering and 
manufacturing methods. Harrison’s position as 
the world’s largest manufacturer of radiators, 
thermostats, car heaters and oil temperature 
regulators is a direct result of the dependable 
service which Harrison products have given 
on millions of passenger cars and trucks. 


oe MREs a EN Ee) 3 
REGULATOR 


WATER LINE THERMOSTAT 


LUXE HEATER 


FHARIRISON Wns 


Bibi 


MOTOR BLOCK THERMOSTAT 


CROSSFLOW RADIATOR 





Are Expected to Attend 


Chicago, Sept. 2 With a inst 
display at the tabcouational Am- 
phitheatre, which in less than 
two months will house the 17th 
annual Chicago automobile show, 
and meetings at the Palmer House 
and Congress Hotel, the national 
metal exposition and congress will 
start a five-days’ run here Mon- 
day. 

Co-operating organizations are 
the American Society for Metals, 
the American Welding Society, 
the American Institute of Mining 
and Metallurgical Engineers, and 
the Wire Assn. 

All of the 164,000 square feet in 
the amphitheatre will be utilized 
for exhibits. Advantage will be 
taken of the big arena in the 
center by showing in operation a 
group of furnaces, machine tools, 
heat treating and welding equip- 
ment. 

More than 300 exhibitors will 
display their wares and will re- 
veal the latest developments in 
their respective fields, such as 
raw, semi-finished and finished 
ferrous and non-ferrous products; 
supplies and equipment for heat 
treating, welding and cutting ap- 
paratus; machinery and accessor- 
ies; inspecting and testing equip- 
ment; forgings, insulating mate- 
rials; wire and wire products; 
wire drawing equipment; pre- 
cision tools and instruments, re- 
fractories, abrasives, rust-proofing 
compounds, and other allied prod- 
ucts and processes. 

Officials in charge expect an 
attendance of more than 35,000 at 
the show and 10,000 at the tech- 
nical sessions of the congress. It 


is stated that this year’s events | 


will prove the largest and best 


attended show yet held. 


Chrysler Plant 
Im prove d to 


Meet ’36 Demand 


Detroit, Sept. 27.- 
preparation for an increased pro- 
duction of the 1936 line, the 
Chrysler Corp. has made exten- 
sive improvements in the ship- 
ping and storage facilities at its 
factory on East Jefferson ave., 
here. The first step was the re- 
moval of the railroad yards from 
the Chrysler property to vacant 
land to the south. This permit- 
ted the use of a large amount of 
space for loading docks, paved 
driveways and the construction of 
a new storage building. 

The storage building is large 
enough to store 800 cars, which 
means that when Chryslers come 
off the assembly line and pass 
through the final conditioning 
building they will be stored under 
cover while awaiting shipment, 


CONVENIENT LOCATION 
SUPERB SERVICE| 


ADJOINING Carnac ea 


Mrs CORONADO ) Hotel 


AVE 


Eh me}vik: 





By way of | 
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Metal Exposition Starts Five- -Day Chicago Run 
More Than 35.0 ,000 Persons | 


instead of being exposed to the | 


weather. The storage building is 


of the most modern type of con- | 
struction, with the sides largely | 


of glass. 


Another improvement that will | 


make for efficiency in production 
is the straightening out of the 
motor line. As rebuilt, the motor 


line is now a perfectly straight | 


stretch of some 500 feet, instead 
of being broken as in the past. 
This means a saving of time in 
the handling of motor parts and 
obviates the necessity of several 
handlings of the motor in the 
course of construction. 

The body plant has been com- 
pletely revamped, In its present 
form it is the most completely 
up-to-date in the industry accord- 


ing to Chrysler factory engineers. | 


The various improvements have 
been effected under the direction 
of David A, Wallace, vice-presi- 
dent in charge of manufacturing. 


Foreign Leaders 
To be Honored 
At Gotham Show 


New York, Sept. 27.—Automo- 
tive leaders of about 100 countries 
are being invited to participate 
in an International Day program 
to be held Nov. 4, in connection 
with the Nations ul Automobile 


STATES 


"35 
34 
35 | 
34 | 
35 | 
34 | 
"35 
"B4 
35 | 
341 
"35 
34 
"35 
"B34 
"35 | 
341 
35 
34 
35 | 
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36 States 
for August 


Alabama 
Indiana 

lowa 
Kentucky 
Maine 
Massachusetts 
New Jersey 


Texas 


Total, 44 States 
for August 


January 


February "35 


3 
"35 
"34 
35 
34 


Total, 44 States = 


for August 


Total to Date 
os 
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WELL THEY LOOK OK TO ME, these three Packard men seem 
to be saying at the Packard show at the Proving Grounds after seeing 
Anderson, factory; Reid, Kansas City, and 


the new cars. They are: 
Cc. P. Joy, St. Paul, which makes it 





unanimous, 





Show here, Robert C. Graham, 
chairman of the export committee 
of the Automobile Manufacturers 
Assn., announced today. 

The event will be of special im- 
portance this year as it is timed 
with the start of automobile sell- 
ing seasons in many countries 
near or below the equator. Distri- 
butors from abroad will be better 
able to attend this international 
event as it does not conflict with 
the holidays of Christmas and 
New Year as was the case in 
previous years. 

One of the first distributors 
from abroad to arrive in the 
United States for the Automo- 


bile Show is T. S. Rajam, manag- 
ing director of T. V. Sundram 
Iyenjar & Sons, Ltd. Madura, 
India. 

Similarly, distributors from 
other countries are expected 
somewhat in advance of the show 
in order that they may visit their 
factories and discuss plans for 
next year’s operations in advance 
of Automobile Show Week. 

In connection with the show, 
the association will sponsor a 
series of conferences to familiar- 
ize visitors with some of the gen- 
eral policies which, by affecting 
foreign trade of the United States 
as a whole, have definitely aided ; 











Rass, Alex Cash | 
In on Old Cars 


Atlanta, Ga., Sept. 27 
(UTPS).—Home-made coins 
produced with metal from 
old automobile parts, melted 
down and _ poured into 
molds, have gotten Rass 
Stamey, of Blue Ridge, Ga., 
and Alex Bingham of Shoot- 
ing Creek, N. C., into serious 
trouble. 

The pair attended a street 
carnival in Blue Ridge and 
were doing splendidly with 
the slot machines and side 
shows until the operator of 
a dance show became sus- 
picious of a curious look- 
ing quarter and had the 
pair arrested. Now Fed- 
eral officers have them in 
custody, charged with coun- 
terfeiting! 





the recovery of American automo- 
bile exports from a low of 180,000 
units in 1932 to about 530,000 
American motor vehicles. this 
year. 

The export committee in charge 
of arrangements for International 
Day comprises: Robert C. Gra- 
ham, vice-president, Graham- 
Paige Motors Corp. and chairman 
of the committee; B. C. Budd 
(Packard); A. L. Frank (Stude- 
baker); Allen C. Germann (Hud- 
son); W. Ledyard Mitchell (Chrys- 
ler); J. D. Mooney (General 
Motors) and George F. Bauer, 
Secretary. 


NEW PASSENGER CAR REGISTRA 


Figures supplied by R. L. 
Metropolitan 


CHRYSLER GROUP 


36920 
31171 
349 
401 
1866 
1186 
1382 
782 
709 
629 
185] 
194] 
1588 | 
1471] 
1577] 
14871 


2317; 1780) 10270; 22553) 
1921 954| 5421] 22875] 
11 5 86 247 
20) 3 59] 319 
94 92 478; 1202 
60 36 184 906 
82 54. 344) 902) 
17 20 139 576 
45 18 206 440 
39 9 122 459] 
15 4 46 120 

9 7 36 142 
128 57 480 923 
100 65 B45 961 
85 92 548 852 
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167 77 513, 1433; 2190 
134 32 368! 1631) 2165 
2944, 2179) 12971; 28672) 46766] 
2442) 1174) 7045) 28825) 39486] 


Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 
wk & Arnold. 


New York area which are compiled by Sherl 


FORD GROUP 


Cadillac 


72| 42613 190} 
128] 36599 2011 
789 1| 
718 ‘ 
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1290 é 
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771] 

668] 45 
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42541 
36471 
789 | 
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1286| 4 
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771| | 
667| 1 
228 1 
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1777 12 
1553 6 | 
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10) 
10) 
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and 


GENERAL MOTORS GROUP 


Chevrolet 


LaSalle 


7861| 
5667 
66 
64 
412 
242 
215 
117 
94 
94! 
70 
42) 
| 563 
27| —-357| 
46 462 
19 343] 
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76, 1026 
32 980 
417; 3162 
151} 1811 
287, 2796 
117| 1630 
95| 1266 
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262| 2541 
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4387 41) 458 542) 5665 
3834 16] 293) 276] 4657 
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12 
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750| ry 
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1813 
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CHRYSLER GROUP 


37036 
14589 


42342 
23213 


58987 
43320 


71297 
50732 


71979 


24873 
9679 
26886 
16684 
34615 
30918 
42707 
34295 
43713 
9058| 33291] 47519 
18693| 40263| 66651 
9220] 34118] 47712] 
3057| 18951| 40674| 67224 
1372| 10031] 38289] 52949 
2179| 12971| 28672| 46766 
1174| 7045] 28825| 39486 


8978 
3960 


11352 
5990 


17506 
9657 


20302 
11527 


20092 


1924| 1261 
a 500 


264 1458 

355 284 
4283| 2583 
1879 866 


5204, 3084 
3529} 1381 


oral 2957 
8713) 1457 


4778| 2917 
3228) 1146 


3257 
2944] 
2442 


31538! 19496) 128845|282403| 462282 1626398] 1153627551] 44618] 3363/444555) 
8180 66488} |226099|319520 | 405541] 1380|406921] 43636] 3584|384220 


18753 


FORD GROUP 


46421 
ooo 


4240, 297 
2738| 183 
3651| 316 
3205| 382 
5393| 433 
4962 oe 


115 
112 


46306 
25828 
64957| 113 
28810] 137 
94986| 142 eoeral 
46200] 178] 46378 

105479] 192/105671] 6952 
61986] 236] 62222] 6453 
93467| 213) 93680] 7082 
68051| 223) 68274] 5310 
83273| 159) 83432] 6758 
64405] 175] 64580] 8309 
83203| 129] 833321 6700 
63205] 160] 63365] 7951| 
54727| 90) 54817] 3842 
47056| 159| 472151 4708 


28947 
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oa8 
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457 
400 


249| 


241| 61165) 


GENERAL MOTORS GROUP 


41772 
13133 
37| 51864 
84425 


4453; 5864 
2363 


557 
9220| 8737 
1749| 4206 
500| 14755| 13449| 90263 
153} 4602| 7259] 68288 
1379| 17661| 16038|117654 
782| 8916] 9612] 89936 
1593| 17930) 16058|102421 
962| 9331| 9237] 83318 
1403| 16421| 14978|106143 
762) 9190] 9031] 92371 
1101, 15632| 15208|110324 
593| 9197] 8618] 93785 
851| 10201] 10391| 86691 
344| 7219] 5574| 66542 
7600|106273|100723|707132 
3697| 50761] 55900|541798 


26549 
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24851 
55733 
50796 
75083 
63501 
59209 
57795 
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69 
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32 


64580 


71226 
67026 


48448] 











For Four-Day Session 


Detroit, Sept. 27. — Chevrolet 
Motor Co. held its first national 
service convention in Detroit and 
Flint during the last week, at- 
tended by the service managers 
of the company’s nine regional 
and 43 zone territories, and repre- 
sentatives from the export and 
Canadian plants. Sessions began 
Monday, with detailed discussions 
of the passenger cars and trucks 
by members of the Chevrolet en- 
gineering staff, and continued 
through Tuesday and Wednesday 
at the Flint plant. The final ses- 
sion was held Thursday at the 
General Motors Building. 

The convention marked the 
first national session of the re- 
gional and zone service managers 
devoted entirely to service pro- 
grams in the history of the Chev- 
rolet Motor Co. and is headed by 
C. W. Wood, national director of 
service. 

At the engineering session, held 
at the General Motors Proving 
Ground, at Milford, Mich., James 
M. Crawford, chief engineer, dis- 
cussed the close relationship that 
exists in the work of the two de- 
partments. Other engineers to 
speak were R. J. Waterbury, on 
bodies and sheet metal; E. G. 
Sprung, passenger car chassis; 
E. H. Shepard and Alex. Taub, 
power plants; L. A. Chaminade, 


brake design; and J. W. Dieder- | 


ich, commercial car chassis. 

At the Flint plant, practical 
demonstrations of service opera- 
tions and of special service tools 
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Chevrolet Holds Ist National Service Convention 
All Regional Men Meet 


were given. Lessons of the ses- 
sions will be transmitted to the 
regional and zone field forces, 


and through them ultimately to 
the service stations of the com- 
pany’s 10,000 dealerships 
United States. 


in the 








In This Corner 


(Continued from Page 6) 


try has thumbed a blue book when- | 


trade-in has been offered 


ever a 
to him. Yet during those same 
years every one of these dealers 


have shown losses, if Ed Payton’s 
figures may be accepted and I am 
sure they can. This book was well 
organized and is ably edited. Al- 


together it seems to have been as} 


such 
But 


efficient and accurate as any 
book could be expected to be. 
during its use by the dealers 
large, through the years, used car 
losses have mounted and the “prob- 
lem” has become a lusty giant. 

Was this because the dealer, month 
after month, year after year, delib- 
erately and knowingly over -al- 
lowed? Or was it because they were 
guided by information which, from 


its very nature, could not reflect true, | 
used | 


localized market values of the 
cars they were called upon to trade? 
If you do not know what used cars 
are worth how are you going to “buy 


’em right,” as dealers have been 
told to do by convention speakers 
for, lo, these many years. 


Perhaps most of the trouble lies 
with this method of pricing, rather 
than with many reasons. usually 
assigned to account for this unique 
problem. Certainly there is strong 


| 
| 


| 





| 


at | 


FAR EAST CAME TO MIDWEST when Packard export sales 
manager Ford met Packard service manager Ford from Shanghai, 
China, at the Packard preview and driveaway this Monday. 


evidence to 


in the country 


should be. 
convinced, 
know 
by all of the 


again, 


support 


with 


this 


that they 


bear upon them to over-allow. 


I am not one to belittle the other 
factors entering into 
am 
dealers need factory support in order 
matter 

states, 


situation. I 


to work the 
your editorial 


the 
very sure 
out. 

the 


thought. 
There must be thousands of dealers 
the ability 
get used cars in at the right price, 
provided they know what that price 
Not knowing—and I am 
do 
-they are naturally influenced 


pressure brought 


used car 


But, 
factories 


to 


not 


to 


that 





as | 


TIONS 44 STATES FOR AUG., 1935-1934 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed 


previously shown include Arizona, Arkansas, California, Connecticut, Delaware, Florida, Georgia, Idaho, Illinois, 


Kansas, 


Louisiana, 


States 
Maryland, 


Michigan, Minnesota, Missouri, Montana, Nebraska, Nevada, New Hampshire, New Mexico, North Carolina, North Dakota, Ohio, Oklahoma, Oregon, 
Pennsylvania, Rhode Island, South Carolina, South Dakota, Utah, Vermont, Virginia, Washington, West Virginia, Wisconsin and Dist. of Col. 
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will not take on the full 
A long step in the right 
would be to place in all 


hands exact information 
used car market values. Whether or 
not he could always trade them on 
valuations 


these 
again. 
Now, 


Any used car will sell at any time, 
Jim Appleby said that 
truth—Percey 


American 


at a price. 


once 


he does 


and it 


Chamberlain, 


mered 
Md. 


NON-AFFILIATED GROUP 
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is 


not know 


is the 
The 


Ring Co., 








as to true 


something 
But at least he would know. 


Baltimore, 











problem. 
direction 
dealers’ 


else 


for sure. 


Ham- 
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e;g] ¢ 
4 z e 
January 35 3010} 1317| 4327 851 833 552| 431 50 
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Show Dates 
(Continued from Page 38) 
DUMMVEEE, csvscaes Nov. 18-24 
Cleveland ......... Nov. 23-30 
Minneapolis . ...... Nov. 23-30 
Montreal, Can. ..... Nov. 23-30 


Springfield, Mass. .. Nov. 25-30 
Kas. City, Mo... Nov. 30-Dec. 6 
Milwaukee ..... Nov. 30-Dec. 7 
New Orleans ......Dec. 1- 3 
MGIODE, ALI. .6ccc es WO. BF 
Seattle, Wash.......Dec. 2- 8 
Atlantic City, N. J... Dec. 9-18 
Gr’d Rapids, Mich.. Jan. 6-11 


Briggs Plumbing Line 
Ready for Advertising 


Detroit, Sept. 27.—J. A. Calla- 
han, general manager, plumbing 
ware division of the Briggs Mfg. 
Co., automobile body builders has 
announced the appointment of 
Grace & Bement, Inc., national 
advertising agency with head- 
quarters in the New Center Bldg., 
Detroit, to direct the campaign 
which will place the new Briggs 
Beautyware line of formed metal 


plumbing fixtures before’ the 
American public. 
A complete line of kitchen 


and bathroom fixtures has been 
designed, and is being produced 
with the same technique and 
much the same type of heavy- 
duty presses as are used in the 
manufacture of automobile bodies. 


Grace & Bement, Inc., was 
formed about the first of March. 
Both Edward R. Grace and Austin 
F. Bement were associated with 
their own agencies before join- 
ing forces, and had many ac- 
counts in the automotive and 
building fields. 


Collections Up 


Jefferson City, Mo., Sept. 27.— 
Figures just made public by Roy 
H. Cherry, state oil inspector, dis- 
close that gasoline tax collections 
for July amounted to $957,089, estab- 
lishing a peak collection for a 
single month and representing an 
increase of $65,725 over collections 
for July, 1934. 

Cherry’s report showed that col- 
lections for the period Jan. 1, to 
July 31, this year, totaled $5,614,- 
574, compared with $5,557,250 for 
the corresponding period of 1934. 


ENNSYLVANIA 
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75,000 Air Travelers Can’t Be 
Wrong 





DEPARTING DETROIT: 
A. M.—7:50, 10:45 
P. M.—1:50, 4:10, 5:30, 6:45, 8:35 





For Reservations 
Phone 


PINGREE 6600 











Decline Halted 
As Profit Sales 
Reach Low Ebb 


By C. J. ALEXANDER 


New York, Sept. 7.—Listed 
shares of automotive companies 
churned around this week as 
trading diminished. There was 
no sustained move in any direc- 
tion, although several motor 
stocks made new highs for the 
year in the periods of advance. 
At least the decline of last week 
appeared to have been checked 
and the technical position of the 
market gave signs of being im- 
proved. Wall Street continued to 
display great interest in impend- 
ing announcement of new model 
passenger cars by the motor in- 
dustry. Chrysler, General Motors 
and Packard were among the 
most active issues of the week. 
Some of the parts and accessory 
shares were particularly strong. 

Tung-Sol Lamp Works has 
called a meeting of stockholders 
for Oct. 14 to vote on a proposal 
to change authorized capitaliza- 
tion from 70,000 shares of $3 
cumulative preferred, no par, and 
300,000 shares of no par common 
stock to 210,000 shares of no par 
preferred and 500,000 shares of $1 
par common. The new preferred 
would bear cumulative dividends 
of 80 cents. It is proposed to 
give in exchange for each share 
of present preferred three shares 
of the new preferred plus three- 
quarters of a share of new 
common. 

Governors of the New York 
Curb Exchange this week ap- 
proved the application of Cord 
Corp. for listing 2,260,000 shares 
of its capital stock. 

Lycoming Manufacturing Co. 
declared a dividend of $2, repre- 
senting the regular quarterly pay- 
ment on the $8 preferred stock, 
payable Oct. 1 to stock of record 
Sept. 25. 

Automotive Daily News’ stock 
price averages for the week ended 
Sept. 25 compared as follows with 
the week preceding and a year 
ago: 


Last This Year 
Week Week Change Ago 
BO DECREE 2 ccccccce 32.77 31.91 —A.86 20.51 
10 Car-truck co’s... 34.34 33.40 —0.94 21.39 


—0.31 
—.&8 


10 Parts-Accessories 32.55 32.24 16.92 
4 Tire-rubber...... 14.97 14.09 15.79 

Although automotive stocks 
generally were lower during the | 
week, the tire and rubber issues 
particularly were disappointing. 
Despite the fact that these shares 
had lagged in the upturn, they 
gave ground readily when selling 
came into the general market. 
Parts and accessory shares con- 
tinued to give a good account of 
themselves and survived the sink- 
ing spells of the week in impres- 
sive style. 

Motor Wheel was an outstand- 
ing feature, closing higher than 
in the preceding week. Briggs 
registered a small gain also and 
Borg-Warner at least gave no 
ground. Hupp was slightly higher 
for the week and Packard and 
Reo were unchanged. 


Price average of motor stocks 
as a whole still is higher than 
two weeks ago despite the losses. 

Declaration by Budd Wheel Co. 
of a $7 dividend on account of 
accumulations on its $7 preferred 
stock brought considerable buy- 
ing into the common shares of 
the company, lifting prices to a 
new high for the year. The divi- 
dend will be paid on Oct. 31 to 
stockholders of record Oct. 17. 
Giving effect to this payment, ac- 
cumulations of unpaid dividends 
on the preferred will amount to 
$12.25 a share. On Sept. 30 a 
payment of $3.50 will be made on 
Budd Whee! preferred. 

Other automotive stocks to 
reach new high levels for the 
year during the past week in- 
cluded Marlin- Rockwell, Motor 


Wheel, Campbell-Wyant and Tim- 
ken Roller Bearing. 

Spicer Manufacturing Co. de- 
clared the regular quarterly divi- 
dend of 75 cents a share on its $3 
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Motor Shares Quiet in Week-end Market Trading 


preferred stock, payable Oct. 15 
to stock of record Oct. 4. Motor 
Products declared a dividend of 
50 cents on its capital stock, pay- 
able Nov. 19 to stock of record 
Oct, 31. 

United-Carr Fastener Corp. 
common stock was admitted to 
trading on the New York Stock 
Exchange on Monday of this 
week, having been transferred 
from the New York Curb Ex- 
change. The opening price on the 
“Big Board” was 19, up 50 cents 
over the close on the Curb, and 
the close for the first day was at 
the same price, only 100 shares 
having changed hands. On Tues- 
day, the stock advanced 25 cents 
on sales of 800 shares. MHorn- 
blower & Weeks and Central 
Republic Co. announced this week 
that the entire issue of 50,000 
shares of United-Carr cumulative 
convertible preferred stock had 
been sold. 


Retail Finance 
Figures Disclose 


Gain Over Aug. 





Washington, Sept. 27.—There 
was an increase of 8 per cent in 
the dollar volume of retail finan- 
cing of new passenger automobiles 
last month over August, 1934, and 
32 per cent over August, 1933, 
preliminary estimates of the Com- 
merce Department show. As com- 
pared with July there was a drop 
of about 16 per cent. 

For the first eight months of 
this year the aggregate volume 
was 17 per cent above the corres- 
ponding period of last year and 
91 per cent above 1933. 

The August volume of finan- 
cing was virtually even with Au- 
gust, 1930, when the effect of 
depression was just beginning to 
be felt in the industry. 

The estimates are based on fig- 
ures supplied the Census Bureau 
by a sample group of large finance 
companies that have been in con- 
tinuous operation since 1929. The 
dollar volume of these organiza- 
tions represents more than three- 
fourths of the business of all 
finance companies reporting to 
the bureau. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Sept. 27 (3:30 
Warner were among the features in the automotive shares 


today, both advancing more than a point. 


P.M.).— Chrysler and Borg- 


Other motors 


were strong, gains of large fractions having been general. 
Borg-Warner reached a new high for the year at 55. 


Eight Midwest States Near 
Best Market Since 1930 











St. Paul, Minn., Sept. 27—Farm 
products from eight midwestern 
states, including Minnesota, moved 
today toward markets at the high- 
est dollar volume since 1930. 


Values of 1935 crops, based on 
Sept. 1 yield estimates and Sept. 
16 prices, except for corn reck- 
oned on prices for December fu- 
tures, was 29 per cent above 1934 
in the principal agriculture states. 
The total was estimated at $961,- 
000,000 for 1934 and $1,434,000,000 
for 1935 in figures prepared by 
five farm magazines, including 
The Farmer of St. Paul. 


Cash farm income for 1935 is 
expected to reach $7,000,000,000 
about $500,000,000 over 1934’s final 
figure. The forecast of the United 
States department of agriculture 
is $6,700,000,000 but the report 
from the farm journals point out 
that the 1934 estimate was $400,- 
000,000 below the final income of 
$6,387,000,000. 


Bright spots in the outlook for 
agriculture includes: 


1 Farm incomes available for 
purchases is the highest since 
1929 because of lower wages, in- 
terest and taxes together with 
greater buying power of the farm 
dollar. 


Retail merchandise sales have 
increased 15 to 40 per cent 
over last year. The department 
of commerce index for rural sales 


for the first eight months of the 
year showed 23 per cent gain. 


3 Farm equipment sales main- 
tain a gain of 60 to 75 per cent 
over 1934. July payrolls in im- 
plements factories nearly doubled. 


4. Attendance at state fairs ex- 
ceed the 1934 figures by 10 to 
50 per cent. Minnesota’s mark 
passed 500,000, only exceeded pre- 
viously in 1919 and 1930. 


AAA benefit payments remain- 

ing to be paid in Minnesota 
in the next six months aggregate 
$13,400,000. An additional $40,- 
000,000 is due in North Dakota 
anu South Dakota. 

Commenting on the 1935 in- 
come, the report stated that “this 
year’s income is more genuine 
than last—that is, it represents 
income from current production 
while a year ago it was inflated 
by sale of capital assets of live- 
stock due to feed shortages.” 


Allis-Chalmers Grows 
La Crosse, Wis., Sept. 27.—Plans 
for the construction of a one-story 


addition and several alterations to 
the LaCrosse plant of the Allis- 
Chalmers Mfg. Co. have been an- 


nounced by Fred J. Papenfuss, works 
manager. When the entire present 
LaCrosse expansion program is com- 
pleted, it was declared that between 
500 and 600 men will be employed. 
The present company pay roll at the 
local plant is about 350 men. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, SEPTEMBER 27, 
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High Low 
1935 1935 NEW YORK 
29% 12 Allis Chalmers Mfg...... 
25% 10 American C. & F.........- 
22 8 American Chain ......... 
39, 15 ee EE, gcientsesens 
23% 11% Bendix Aviation ......... 
41, Sy ccs gard cada 
597, Be Bee A, GE Baicccccescccs 
535%, 2814, Borg-Warner ..........+-: 
487s i Ree Ms kicedasaaes 
6%, 31% Budd Mfg. Co., E. G..... 
9%, 2’. Budd Wheel Co..........- 
74% 31 DE, cca cokiesesanens 
18% SIG Gee ER, io ca capetcces 
355%4 27%, Cleveland Gr. Br......... 
334 9 Collins & Aikman ........ 
53% a Se er 
72 5614, Commercial Inv. T. (2)... 
1% 34, Continental Motors ...... 
3%, 2 Curtiss-Wright ........... 
10% 64 Curtiss-Wright A ........ 
13544 86% du Pont de Nemours...... 
29 ee eer oan aacean'’s 
321, 19% Electric Auto-Lite ....... 
49, 39 Electric Storage Battery... . 
23, 15 Evans Products ......... 
7%, 334, Federal Motor ........... 
18), 134% Firestone T. & R......... 
35 20 General Elec, (80c) ...... 
47 26% General Motors .......... 
35% I I oe ne dee 
11% oe Ge BB ic ccceses 
267s 153%4 Goodyear T. & R......... 
3, 114 Graham-Paige ............ 
4% 1% Hayes Body Corp......... 
23% 6’. MHoudaille-Hershey B ...... 
42 307%, Houdaille-Hershey A ..... 
134 6% Hudson Motor ..........- 
3% % Hupp Motor ............ 
6012 341, Inter. Harvester ......... 
772 38, Johns-Manville .......... 
24% 6 Kelsey-Hayes W. ......... 
22% 34%, Kelsey-Hayes W. B........ 


Last Sale High Low Last Sale 
Sept. 27 Sept. 20 1935 1935 Sept. 27 Sept. 20 

suena 27 2678 | 127% 8, Lee Rubber & Tire ............ 10 9, 
ceeee 20% 20% | 39 21% Libbey-Owens-Ford Glass ........ 38%. 357% 
Prey 21%. =19%2| 26% 12% Ludlum Steel ..........0..00+0. 25 242 
ahd 352 34s | 281, 164%— 4Mack Teucks (1) ..ccccccccesss 22% 224 
Pa 21%  20%%| 351, 20 Marlin Rockwell ............... 34% 332 
oseeee 38 37% | 2435/4 i BE GE vccccscsssccssrees B 21% 
ve sees 48 46 =| 43% 17%, Motor Products ..........+.+-.. 41% 38% 
acars 55 504% | 151 Te Bie TE cnchscascnsocccnce Se 11 
cecces 477s 44% 174% ee IE TE, eicaccccsccescnce SOON 15 
araun a 5%, 5¥, 19) 11 EEE ne 15 
oeeees 87s 8 | 21 12 Pacific Mille ..........seee000. 17% 14, 
eens 72% 69 57s Te TE aineccesciascssccisasee S 4% 
eeeees 172 16% 222 16%. Raybestos Manhattan ........... 22% 22 
sete 34 332 4, Se, is cae bace ees 3% 3, 
seeeee 32 3012 | 19% 9 Republic Steel Corp. ........... 16% 16% 
sins it 50, 48), 15% Se Ce a céciavcancconccans. Sten 11 
erry 67 64421 534 3% Sparks-Withington .............. 4¥2 4, 
ceeene 1% 1¥g | 1334 6% Stewart-Warner ........--..++-.. 14% 12 
eeeeee 3 2% | 6% Bie GEIS vcccccccisccccccsees 9G 5¥% 
eke 8, 77a | 5% ee caeee “ames 5 
VP 127% 127% 20% 13% Thompson Products ............ 19 18% 
cea 28 26%% | 9% Oe ‘Tie, AMS ciccssccceses CO 7% 
seneee 30% 28/2 15534, 28%, Timken Roller Bear. ............ 55%  53¥2 
teens 47% 47) | 48Y%_ «= 35% ‘:UzL S. Industrial Alcohol ........ 45 44 
cereee 19 182 | 171, Oe TO ee ces teccccmcssossee S96 Ws 
seeees 7s 6% | 801, 32% West’house E. & M............. 75% 34 
seeeee 1412 14% | 18% 67%, White Motors ............-..+. 13% 12% 
tenes 33% 3178 | 6% ee WE EE “Gacnsscacrerscces ee 5¥% 
Tas at 45/5 43, 382 18 Young Spring & Wire.......... 36% 362 
sate 364%, 34% CHICAGO 

oceans 8%, 8% 3, 1% Asbestos Mfg. .........-0050005 2% 2, 
ciseene 18/2 18% | 2314 1 Dis Aatilee siiiiisccceinsess @ 20% 
pekaceh 1% 2 5314 Ba Bese Waemee cccccccccccccscces BH 50 
eeeeee 4¥%5 3% | 23 6%, Houdaille-Hershey B ........... 22'% 21% 
ete 2242 21 26, 1642 Modine Mfg. ............+++++- 28% 264 
ae 40 40/2 | 393, 11 OEE Tet a aa, 
serene 13% 112] 2, ¥_ Pines Winterfront .............. 1% 1%, 
EOE 2¥2 2 DETROIT 

coeeee 57 55% | 31 16 Bower Roller Bearing............ 29 ae 
ata la ats 74% 72%, | 6 Be Tee Cae Gs sisscccccseccesn MS 4%, 
ae 23 217% | 69 40 Parker Rust Proof ..........+.+++ cae 

ae 21% 22%4| 9% 4% Timken-Detroit ........-.++..6. 8% /s 


Drum Describes 


Hupp Plans In 
Federal Court 


Detroit, Sept. 27.— Testimony 
elaborating details of the “ex- 
tremely chaotic” condition of the 
Hupp Motor Car Corp. five months 
ago was given Thursday in the 
battle for control of the company 
in Federal Judge Arthur J. Tut- 
tle’s court here. 

Vern R. Drum, president of 
Hupp, was on the stand to testify 
in the action brought by J. Walter 
Drake, a_ stockholder, to oust 
Archie M. Andrews, former Hupp 
chairman, from control. 

Drum testified: 

“I became president,” Drum said, 
‘last April 8, through pressure 
exerted by a large supplier, many 
of whom were dissatisfied with 
the corporation’s credit standing. 
A strike was on at the time, the 
company had absolutely no credit, 
was losing approximately $200,000 
a month, and things were ex- 
tremely chaotic. 


Says Promise Broken 


“Andrews’ policies were crazy 
and his expenditures were crazy. 
He appointed me assistant chair- 
man of the board and I told him 
he would have to stay away. He 
promised to stay out of town, but 
broke his promise. 

“The new directors were elected 
at a meeting in Alex J. Groes- 
beck’s office, May 7, and there was 
to be a meeting of the new board 
a few days later. Andrews asked 
me to stay away from the meet- 
ing so there would be no quorum. 





I attended it, anyway, and he 
bawled me out for being there. 
“Hupmobile distributors and 


dealers threatened to leave the 
organization if Andrews retained 
control. At a meeting with him 
in New York I told him he must 
stop embarrassing the manage- 
ment. Later I told him I 
wouldn’t have anything more to 
do with him.” 

The new management, Drum 
testified, faced a half million dol- 
lar debt with a quarter million 
dollar bank account. 


Debt Reduced 


“Today,” he said, “we have re- 
duced the debt to approximately 
$68,000 and still have the quarter 
million dollars in reserve.” 

The corporation has 1,200,000 
shares of stock outstanding, of 
which Drake and Andrews, the 
two largest stockholders, own 20,- 
000 and 60,000, respectively. 

Litigation instituted by An- 
drews, Drum testified, will “cost 
the company $150,000 in losses this 
fall.” 

Drum is one of the “com- 
promise directors” appointed by 
Federal Judge Edward J. Moinet 
to pacify warring factions and 
prevent a receivership sought by 
Drake. 

In the present suit Drake 
charges several contracts entered 
into by Andrews, while chairman, 
are illegal and detrimental to 
stockholders. He asks the pres- 
ent directorate, approved by the 
stockholders in Richmond, Va., 
Tuesday, be declared legal and 
Andrews ordered to give an ac- 
counting. 


Delay Steel Buying 
Detroit, Sept. 27.—Delay in steel 
buying by the car makers has 
affected operations for the time 
being, and steel interests admit they 
had anticipated a larger demand by 


this time. However, they are not 
disturbed by this situation, be- 
cause they see no change in the 
optimistic feeling among automo- 
bile makers and feel these con- 
sumers will come in the market 


shortly on a large scale. 

A factor which has caused this 
confident attitude has been the 
buying by the automobile parts 
manufacturers. These users have 
been taking good round quantities 
right along, indicating that the 
motor car makers are planning 
heavy production schedules. The 
accessory interests always purchase 
their steel before the motor industry 
itself places its orders. 





at 





TR let ey od. 


Pveight over cast 


‘steps 


Increased Power and New 


Fleet Design Marks Cars 


(Continued from Page 12) 


ing, improved dual downdraft car- 
buretion, new automatic choke, 
automatic heat control, cold idle 
control, vacuumatic spark control 
and other aids to engine opera- 
tion. 

Anolite pistons, pioneered by 
Buick, are a new development in 
alloy pistons. They are said to 
be equal to cast iron for wear and 
piling qualities, with the advant- 
age of a 50 per cent reduction in 
iron pistons. 

he new piston is regarded as one 
of the most important forward 
in engine construction in 
recent years, and is in part ac- 
countable, according to Buick 
engineers, for the outstanding 
performance and “nimbleness” of 
the 1936 cars. 

The anodic treatment is applied 
to the surface of the pistons after 
grinding, hardening the surface 
and making it slightly porous. 
Oil is actually absorbed by this 
metal and sticks to the surface 
providing the most efficient lubri- 
cation yet known for cold starting 
and breaking in of the engine. 

Crankshafts are fully counter- 
weighted and equipped with tor- 
sional balancers assembled at the 
front end of the shaft, eliminating 


torsional vibration of the shaft | 
and insuring a smooth flow of | 


power throughout the speed range. 
A feature of the crank forging 
for the 1936 Buicks is the added 


strength and stiffness due to over- | 


lapping bearing journals, made 


possible by the short stroke of | 


the engines. 
5 Bearing Shaft 

The shaft is mounted 
steel-backed main bearings. 

In the improved Buick valve-in- 
head mechanism, valves are of 
one piece construction with in- 
take valves of nickel chromium 
steel and exhaust valves of sil- 
chrome _ steel. Exhaust valve 
stems are copper plated for 
smooth breaking in at any speeds. 

In both engines a new type 
cylindrical ported piston valve 
lifter is used, contributing greatly 
to silencing valve action in the 
new cars. Camshafts are driven 
by a short sturdy timing chain 
which is silent and requires no 
adjustment. 


BUICK’S BIG BOY of the line is the eight-passenger sedan on the Series 90. 





in five | 
| streamlined designs of this Buick Special coupe. 
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Buick Presents Four Lines of New 1936 Cars 


<——_— a ana 


and cooling the oil at high speed | 
temperatures or in hot weather. 
The greater speeds and new 
performance standards of the 1936 | 
Buicks required a _ scientifically 
designed system of water temper- 
ature control, says Buick en- 
gineers. As a result, the new cars 
have a “six point” water tempera- 
ture regulating system that main- 
tains the engines at efficient op- 
erating temperatures regardless 
of speed or weather conditions. 


Improved dual down draft car- 
buretion distributes an even sup- 
ply of proper mixture to all cy- 
linders. According to Buick en- 
gineers, the new cars register un- 
usual fuel economy with proving 
ground tests showing the follow- 


Buick 1936 models. 





SPEEDLINES IN ALL EXTERIOR CHROMIUM TRIM and interior fittings harmonize with the 


over top 11.6 per cent grade from 
10 miles-per-hour start, 36 miles 
per hour. Acceleration from 10 
to 60 miles per hour in high, 19.6 
seconds. 

Limited, Series 90: speed over 
top of 11.6 per cent grade from 
10 miles-per-hour start, 33 miles 
an hour. Acceleration from 10 
to 60 miles an hour in high, 21.4 
seconds. 


ing results: 
Test Results 

Special series: 19 miles per 
gallon at 30 miles an hour; 15.5| 
miles per gallon at 50 miles an| 
hour, 12.5 miles per gallon at 70) 
miles an hour. 

Century series: 15.5 miles per| 
gallon at 30 miles an hour, 14.2! 
miles per gallon at 50 miles an 
hour, 11.5 miles per gallon at 70 
miles an hour. Proving Ground 

Roadmaster series: 15.5 miles This proving ground perfor- 
per gallon at 30 miles an hour, |mance data emphasizes, more than 
13.5 miles per gallon at 50 miles! anything else, engineers pointed 


1 


This model has 


built-in trunk and fender wells and is one of the big models of the line. 


The Buick engines on all series 
cars are mounted in rubber at 
five points so spaced as to give 


thorough stability to the power | 


plant, at the same time cushion- 
ing all vibration. 

Lubrication 
all main, connecting rod and cam- 
shaft bearings and to the over- 
head valve mechanism. Oil is 
forced throughout the engine 
system under a pressure of 
pounds. 

New Regulator 


A new valve mechanism oil 
temperature regulator is built into 
the engines of the Century, Road- 
master and Limited Buicks. It 
carries water from the radiator 
through the full length of the 
valve-in-head rocker arm shaft, 
warming the oil when it is cool 
during the engine warm-up period 





an hour, 10.5 miles per gallon at 
70 miles an hour. 

Limited series: 15.1 miles per 
gallon at 30 miles an hour, 12.6 
miles per gallon at 50 miles an 


| hour and 9.5 miles per gallon at 
is by pressure to/| 


70 miles an hour. 

Similar tests to determine accel- 
eration and hill climbing ability 
resulted in the following figures: 

Special, Series 40: speed over 
the top of a 11.6 per cent grade 
from a 10 mile-per-hour start, 
35 miles per hour. Acceleration 
from 10 to 60 miles per hour in 
high, 20.7 seconds. 

Century, Series 60: speed over 
top of 11.6 per cent grade for a 
10 miles-per-hour start, 42 miles 
per hour. Acceleration from 10 to 
60 miles per hour in high, 19.6 
seconds. 

Roadmaster, Series 80: 


| 


| 


| CENTER ARM RESTS are an 
master and Limited models, This 
ger sedan. 


out, the Buick achievement this 
year of building flashing perfor- 
mance into all four groups of 
cars despite marked difference 
in size and weight. 
Easy Starting 

Added to efficient engine opera- 
tion and easy starting are auto- 
matic dual starting control, Sole- 
noid starter engagement, auto- 





matic choke, automatic idle con- 
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ONE OF THE OUTSTANDING models in the four lines of Buicks for 1936 is the Roadmaster, a 
six-passenger sedan with built-in trunk. Fender well equipment is a 


feature of this and several other 


trol and automatic heat control. 
The dual control feature hooks 
up the starting switch with both 
the foot accelerator pedal and the 
hand throttle button on the in- 
strument board. The car driver 
has only to turn the ignition 
switch and step on the foot ac- 
celerator. The engine automati- 
cally does the rest. 

All Buick engines are equipped 
with octane selectors. 

Buick again employes the syn- 
chro-mesh silent all helical gear 
type transmission that permits a 
quiet positive shift from low to 
second gear, second to high and 
high back to second. 

The chassis of the four groups 
of cars are new and improved 
throughout. Girder X-type frames 
are increased in ruggedness. Re- 
inforced frames are used on all 
convertible models to compensate 
for the difference in body rigidity 
as between convertible and en- 
closed body types. 

The Buick gliding ride, charac- 


added luxury in the Buick Road- 
is a Limited Series 90, six-passen- 


teristic of this company’s cars of 
the past two years, is improved 
through the retention of knee ac- 
tion wheels of improved Buick de- 
sign, torque tube drive, improved 
weight distribution, a new ride 
stabilizer and redesigned low pres- 
sure tires. Changes in many of 
these features, which combine it 
is said to provide the soft floating 
action of Buick cars on all roads. 


SHE’LL HIT A HUNDRED miles an hour but you don’t have to go that fast, is the story told 
speed | about this sedan model in the Buick 60 series for 1936. Some of the boys of the press can testify to this. 
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Where 


AUTOMOBILES 
Are Sold — 


T: IE 25 states appearing in red on the map above comprise the market in which 





are located the most people with the most money and the highest living standards. 
They are the 25 above-the-average states of the nation. 

During the first six months of 1935 there were 1,145,714 new car registrations re- 
corded in these 25 above-the-average states—over 78% of all new car sales in the 
United States for this period. 

And that is only one of eleven indices which definitely establish the 25 above-the- 
average states as the major market of America. A market in which, by the way, The 
American Weekly concentrates 5,279,858 copies—over 90% of its total circulation. 

The American Weekly has explained the indices which determine the 25 above- 
the-average states to many executives in the automotive field. Maybe that is why some 
of the most important automobile manufacturers find it profitable to advertise in The 
American Weekly. 
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